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In this issue of IP&R 
magazine, we discuss 
successful marketing 
strategies. What makes a 
marketing campaign 
successful? How can you 
market your agency, program 
or facilities to your target 
audience? I know you all 
want your agencies to be an 
attraction to residents in your 
areas and be able to convey 
the value and benefits your 
facilities can offer to the 
community. The big question is how to draw in new users 
and keep them coming back. The methods may vary since 
marketing is a multifaceted process. It doesn't stop at getting 
the word out. Learn the best methods of communication for 
your message, and then focus on your strengths and the 
benefits to your potential users. Once you get them there, 
provide them with such a positive experience, they not only 
want to come back but they will want to share it with friends 
and family. 

The articles you read in this magazine will provide some 
insight as to how a few agencies approached marketing on a 
broad level or how they marketed a specific amenity that was 
new to their district. These thought-provoking articles may 
give you some ideas to implement new marketing strategies 
at your own agency.

Inside, you will also find the 2015 legal calendar which is a 
wonderful tool to have on hand all year long. This will help 
you stay on top of legal requirements and deadlines for 
Illinois laws.

You will also see the 2014 IAPD Best of the Best Gala award 
winners. Congratulations to all the recipients who have made 
an impact in the world of parks and recreation. You are the 
best of the best! 

“Give Us Your Best Shot” 
Photo Contest 
Announcement 

Do you have a great photo from 
one of your agency events you would like to share? Enter 
them in this year's photo contest! You may enter up to five 
photos in each of the following categories:

? • Recreation / People at Play

? • Sports

? • Wildlife (live animals and insects, etc.)

? • Nature / Landscapes (flowers, sunsets, lakes 

         and other landscapes, etc.)

Contest rules and waiver form can be found online at 
ILparks.org/PhotoContest. Please send us your “Best Shots” 
soon. The deadline for entry is December 2, 2014.

FROM THE EDITOR
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Illinois Parks' Top Journalist 

Best Friend of Illinois Parks – Small Business

Best Friend of Illinois Parks – Mid-Sized 
Business

Best Friend of Illinois Parks – Large Business

Intergovernmental Cooperation 

The News-Gazette nominated by the Champaign 
Park District  
The Geneseo Republic - Lisa Depis and Amy 
Carton nominated by the Geneseo Park District
Daily Herald - Mick Zawislak nominated by the 
Mundelein Park & Recreation District 
Lake County News Sun - Dan Moran nominated 
by the Waukegan Park District 

Attorney Michelle Broughton-Fountain 
nominated by the Dolton Park District
Apex Landscaping nominated by the Village of 
Hawthorn Woods Parks & Recreation 
Department
JULIE, Inc. nominated by the Forest Preserve 
District of Will County

Human Kinetics nominated by the Champaign 
Park District
National Bank & Trust nominated by the 
Sycamore Park District
North Shore Gas nominated by the Waukegan 
Park District

Stratford Square Mall nominated by the 
Bloomingdale Park District
Belfor Property Restoration nominated by the 
Forest View Park District 
Mitsubishi Electric Automation Foundation 
VISION Committee nominated by the NWSRA 

Forest Preserve District of Kane County 
with the Citizens Advocate Team, Community 
Unit School District 300 and Friends of the 
Fox River 
McHenry County Conservation District with the 
U.S. Fish and Wildlife Service 
Rockford Park District with the Winnebago 
County Regional Tourism Facility Board 
Woodridge Park District with the Village of 
Woodridge 

Partnership

Helen Doria Arts in the Park 

Best Green Practices 

IAPD Good Sportsmanship 

Outstanding Citizen Volunteer of the Year 

Board Member Service Anniversary Awards

10 Years of Service

Champaign Park District with the Champaign 
Parks Foundation 
Decatur Park District with Millikin University 
Naperville Park District with The Naperville Noon 
Lions Club and Foundation

St. Charles Park District
Waukegan Park District
Wheaton Park District

Buffalo Grove Park District
Carol Stream Park District 
Oregon Park District 

John Schmitt nominated by the Champaign Park 
District
Mike Landacre nominated by the Decatur Park 
District
Ralph McLean nominated by the Waukegan Park 
District

Beryl Bills nominated by the Glenview Park 
District 
Bob Lootens nominated by the Forest Preserve 
District of Kane County 
Sheri White nominated by the Rockford Park 
District 
Ron Elenbaas nominated by the Wheaton Park 
District 

Maureen Crump, Barrington Hills Park District
Kathryn Bergholtz, Burr Ridge Park District
Robert (Bob) Gelwicks, Downers Grove Park 
District
Michael Kenyon, Forest Preserve District of Kane 
County
Mark Davoust, Forest Preserve District of Kane 
County
Tom Weigel, Forest Preserve District of Will County
Margaret Hough, Lisle Park District
Dominick Burdi, Morton Grove Park District
Don Bohac, Rolling Meadows Park District
James Brault, Wilmette Park District

Congratulations 
Illinois Association of Park Districts’ 

2014 Best of the Best Awards Gala Winners

2014

15 Years of Service

20 Years of Service

25 Years of Service

50 Years of Service

Agency Anniversary Awards

50 Years

100 Years

Michael Capizzano, Addison Park District
Laurance Garetto, Alsip Park District
Rick Drazner, Buffalo Grove Park District
Jeff Wilmarth, Byron Park District
Jim Eisfeller, Byron Park District
Alvin Griggs, Champaign Park District
Allen Sheard, Dolton Park District
Frank J. Scarpelli, Jr., Dundee Township 
Park District
Tom Barz, Frankfort Park District
Don Cook, Lisle Park District
Tom Truedson, Oak Brook Park District
Jacqueline J. Petty, Peoria Park District
Christine Gentes, Round Lake Area Park 
District
Bob Thomson, St. Charles Park District
Marvin Reyes, Sterling Park District

Wes Williamson, Chillicothe Park District
Linda Aiani, Itasca Park District
Diana O'Kelly, Lake County Forest Preserve 
District
Wallace Frasier, Mundelein Park & 
Recreation District
Dennis McFadden, Savanna Park District

Bill Knapik, Barrington Park District
Kevin Caplis, Burr Ridge Park District
Ron Parente, Granite City Park District
Linda Blane, Rolling Meadows Park District
Fred C. Hohnke, Woodridge Park District

Carl (Bud) Schmitt, Fon du Lac Park District
Paul Emery, Harrisburg Township Park 
District

Bartlett Park District
Carol Stream Park District
Hoffman Estates Park District
Itasca Park District

Park Ridge Park District

IAPD's eighth annual Best of the Best Awards Gala was a night to remember, with more than 250 
guests enjoying an evening of celebration and inspiration!

More than 50 awards were presented to board members, agencies, citizen volunteers, businesses 
and members of the media in recognition of their remarkable contributions to Illinois parks, 
recreation and conservation. Congratulations to all of the Best of the Best Awards Gala winners!



gGET ON BOARD

Peter M. Murphy
IAPD President and CEO
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The mission of the Illinois Association of Park Districts is to help 

our members thrive and our goal is to do that in a plethora of 

ways.

The recent gala held at the beautiful Chevy Chase Country Club 

and hosted by the Wheeling Park District is a recent example. 

During this celebratory evening, business partners of park 

districts, outstanding intergovernmental agreements, pre-eminent 

citizen volunteers, and agency and board member service 

anniversaries were recognized on a statewide platform.

The recent research completed by IAPD entitled Parks & Forest 

Preserves Bring Value to Our Communities is also a perfect tool 

for you to showcase your agency's relevance and importance to 

your community and its citizens.

The five-panel survey overview was sent to the director of every 

IAPD member agency with a copy for each elected board 

member. The key findings of the survey are extremely important.

Overall, Illinois residents hold park and forest preserve districts in 

high regard. Compared to other local taxing bodies, both park 

districts and forest preserve districts receive the most favorable 

overall esteem ratings. The ratio of favorable-to-unfavorable 

responses is roughly 8:1 for both park districts and forest 

preserve districts. The very favorable opinions of these agencies 

have held steady since 2002 (virtually no change), while public 

opinion for other levels of government has measurably dropped 

during this same period.

The vast majority of those surveyed believe that park districts are 

good stewards of their tax dollars. Two-thirds believe their park 

district spends tax dollars wisely, and slightly more (seven in ten) 

believe the portion of their property taxes going to their park 

district represents an excellent or good value given the level of 

service it provides in return. In addition, nearly nine in ten agree 

that parks and open space help improve local property values. 

These are all significant findings.

Local park district facilities, programs and events are also widely 

used by Illinois residents. More than four out of five Illinois 

households report using a local park district park, program or 

facility in the past year. Not surprisingly, visitors and users tend to 

be younger adults and those with children. However, nearly half of 

those age 60 or older report using a park district facility recently.

In addition to wide usage, park district facilities, programs and 

staff earn high scores. A majority (at least 65%) of park district 

visitors and program participants are satisfied with the 

maintenance, safety, staff support and the range of facilities and 

programs available to them. No more than 15% express 

dissatisfaction with any one area and satisfaction is highest among 

the most prevalent users.

Those visiting local forest preserve districts also report very high 

satisfaction. Overall, half of residents who live within a forest 

preserve district report visiting a district property in the past year. 

Satisfaction with one's forest preserve district experience has 

improved significantly in all areas since 2002, especially with the 

number and variety of forest preserve acres and properties.

From a list of local issues, residents statewide are most satisfied 

with the availability of parks, open spaces and recreational 

activities in their communities, along with the quality of drinking 

water. These strong satisfaction scores have held steady since 2002 

while other local issues during the same period have worsened and 

now represent higher priorities. The biggest concern is the level of 

crime in the community, followed closely by the quality of schools, 

jobs and economic growth, local government services and property 

taxes.

Marketing: It’s All About Impact

Next to doing the right 
thing, the most important 
thing is to let people 
know you are doing the
right thing. 
         - John D. Rockefeller
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The IAPD membership of park districts, forest preserves, 

conservation districts, recreation and special recreation agencies 

provides solutions to these pressing issues.

Just a few examples include park district before-school and after-

school programs, youth sports and non-sports programs which 

provide a safe environment for young people and an alternative to 

gangs and/or drugs. Frequent partnering with other agencies 

(local government, public schools) to deliver recreation is a great 

value for one's tax dollar. And, offering seasonal or part-time 

employment opportunities to residents, including high school 

students and young adults, represent a source of jobs, income 

and involvement.

A final important key finding is that residents portray a strong 

willingness to pay for certain park district priorities and 

initiatives. A majority of residents statewide would support 

paying more in property taxes to improve and maintain existing 

park district facilities (69%), acquire more open space for trails 

(60%), or to restore and protect natural areas and habitats 

(57%).

Without question, this survey reaffirms the tremendous benefits 

that parks, open space and recreational opportunities contribute 

to the quality of life in Illinois. This is a great piece to market the 

impact of your agency. If you would like additional copies, please 

don't hesitate to contact us at the IAPD offices at 217-523-4554 

or at .iapd@ilparks.org
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As a part of the community campaign, we plan to roll out a 
secondary website entirely focused on educating the public. This 
separation will allow our website to stay focused on serving park 
and recreation professionals and posting events, networking, and 
the job board for professionals, while creating a website branded 
under Unplug Illinois, to serve the public with high level 
information. The community calendar will eventually move there, 
statistics and research will be available, and we can help 
encourage the public to utilize the services that you offer, both in 
parks and recreation. We will also have an Unplug Illinois social 
media presence again encouraging the public to get out and enjoy 
their local parks and recreation opportunities. 

Finally, our one additional piece of marketing the value of parks 
and recreation to the public, will be ongoing press releases. We 
have begun doing these this year and have started building 
relationships with the media. We hope to build this over time to 
include press releases on agencies when they win awards, new 
research identified on value of parks and recreation, professionals 
who have been recognized for their work, etc. In the past, we 
haven't had sufficient staff support to take this on, and even now 
we will need to build this slowly over time, but it is all a part of 
the total effort described above, which is all coming from our five 
year strategic plan.
 
Throughout that campaign, we of course won't lose sight of 
serving you, the professionals in the field. We were ready to roll 
out our new on-line communities program earlier this year, but we 
were forced to delay due to some unforeseen technologies 
conflicts. We are preparing now to roll out this program in the 

EYE ON THE PROFESSION
A C L O S E R L O O K A T T R E N D S A N D I S S U E S I N T H E P A R K A N D R E C R E A T I O N P R O F E S S I O N

This magazine issue is dedicated to marketing and 
communications in the world of parks and recreation. At IPRA, we 
are of course, busy with marketing our own programs for 
professionals in the field, but we're also taking on a new role 
educating the public about the values of parks and recreation 
through marketing to the public. 

First, we just rolled out a new program called our, “Community 
Calendar.” This is a calendar of events geared towards the public. 
It is on our website and will allow you to publicize your upcoming 
community events to public attendees. We know that you already 
communicate your programs to your immediate community, but 
this will allow you first, one more way for them to find you through 
a web search, but it will also allow you to pull in people from 
surrounding areas who might not know about your programs. Also, 
it is a way to build tourism dollars for your community by sharing 
with people who might be traveling into your area and attending 
your public festivals. To participate, go to 
http://www.ilipra.org/community-calendar to post your events. This 
is a member-only opportunity to post your events, but once posted, 
they will be visible publically. 

Further, we have engaged in a multi-year plan to market the value 
of parks and recreation to the community. Internally, this is called 
our Community Campaign and we have a Community Campaign 
Task Force taking the lead on this. The Task Force is chaired by 
Allison Niemela, Executive Director at Batavia Park District and 
Jarrod Scheunemann, Community Services & Education 
Coordinator at the Office of Recreation & Park Resources (ORPR) 
at University of Illinois. They have a large task force who has been 
meeting, including marketing professionals, graphic designers, and 
academic researchers, who are putting their heads together to 
come up with the best way to educate the public about the value 
of parks and recreation- what to say, what the statistics are, and 
how to best present it so that it resonates with the public. We are 
still in the planning stage, but we will be rolling it out in pieces 
over the next several years. The current “draft” name of the 
campaign is “Unplug Illinois” and we hope to build it with 
partnerships with outside groups so that it develops into something 
truly visible in the public eye. The name will be finalized after we 
have established a trademark. 
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IPRA Markets to our Members and Markets 
our Members to the Public

By Debbie Trueblood
IPRA Executive Director

“At IPRA, we are of course, 
busy with marketing our own 
programs for professionals in 
the field, but we're also taking 
on a new role educating the 
public about the values of 
parks and recreation through 
marketing to the public.”



coming months. Many of you have used online communities 
through NRPA or other groups. When the technology is 
advanced (and we have ensured we have the most appropriate 
software to serve our members' needs), these online 
communities can be hugely beneficial to you, the members. I 
use them myself through my membership with an outside group 
of association professionals. Have you ever had your board say 
something like, “Well, find out what other park districts are 
doing”? This is your solution. Our online communities will be set 
up to so that you can either view the conversations simply by 
going to a website, where it will be searchable and achievable, 
or you can have it set up to send emails to your inbox showing 
all the recent conversations. When you send a question like, 
“Does anyone here have a policy on harassment in the work 
place” or “Do any of you have a volunteer coaching manual” or 
any question you might ask, the email is sent to everyone in the 
online community, making it easy for them to respond to you 
either one-on-one or to the group. As the conversations build, 
the achievable feature will allow you to look up a subject to see 
if it's been addressed before. We can form as many online 
communities as we like, such as on specific topic areas like 
Aquatics, or for certain positions like HR Managers, to be able to 
streamline the information so you don't have to waste your time 
reviewing a lot of emails that don't apply to you. The emails can 
also be set up to only send you a digest once a day or once a 
week so your email box isn’t flooded and you can review the 
conversations at your leisure. Again, I have found these online 
communities to be extremely beneficial for finding out if others 
like me have solved my challenges in the past and getting 
samples of draft forms, policies, manuals, etc. so that I don't 
have to recreate the wheel. Additionally, research shows that 
online communities not only engages members online, it actually 
drives up engagement by members in person by 40% because it 
allows you, the member, to better connect with people from the 
field from a wider scope and background. Watch for more 
information coming soon.

Finally, another program we are rolling out and marketing to our 
members right now is our new on-line schedule builder for 
conference. This program will be available at the conference 
website at www.ilparksconference.com. It allows you to search 
through the sessions by topic or speaker to select the conference 
breakout sessions you want to attend. Then, it will put it 
together with general session events and networking receptions 
to give you your personalized schedule for conference which you 
can print out, or add to your Outlook calendar to make 
conference just a little easier for you. The Hyatt Regency tower, 
floor/level, and room name will be listed for each session so you 
can easily find your way around.

I hope among all these new programs that you see something 
that will help you do your job easier or will benefit the programs 
that are dear to your heart in your community. In marketing, we 
all walk that fine line of serving those who need multiple 
reminders as well as those who wish to avoid duplicative emails 
or mailings. Our goal at IPRA is to serve you, our members, and 
to provide for you tools and resources that will make it easier for 
you to be successful. If you have suggestions, I am always open 
to hear them. Email me any time at debbie@ilipra.org and best 
of luck in your own marketing campaigns. 

IPRA CALENDAR OF EVENTS

For the most up-to-date Calendar 
of Events, please visit the IPRA 

website at www.ILipra.org.
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November 1, 2014
Early Childhood Trends 
Workshop 
Kindergarten Readiness 
and Common Core: What 
every preschool teacher 
needs to know and do to 
prepare preschoolers for 
kindergarten.

November 9-12, 2014
Professional 
Development School
Professional Development 
School (PDS) is the 
longest standing 
educational and 
networking opportunity 
offered by IPRA. The 
tradition of Illinois park 
and recreation 
professionals attending 
Professional Development 
School goes back many 
years creating thousands 
of PDS graduates.

November 13, 2014
Maintaining Those 
Stormwater BMPs the 
Consultants Thought 
Were a Great Idea 
The use of Stormwater 
Best Management 
Practices has skyrocketed 
in our parks. During this 
session we will begin with 
how do we choose the 
right BMP for the right 
location, delve into basic 
design considerations and 
then focus on how to 
best improve and 
maintain them.

November 13, 2014
School Age/Day Camp 
Committee 

November 18, 2014
Leadership Academy 

November 18, 2014
Athletics Committee 
Meeting 

December 3, 2014
The Benefits of IGFOA 
Membership & the 
GFOA Budget Award 
IGFOA membership 
includes weekly email 
newsletter, weekly jobline 
newsletter, the on-line 
Membership Directory, 
access to the Members 
Information Exchange, 
exchange of documents 
used by government 
finance professionals in 
the Resource Center, the 
Financial Services 
Directory, discounted 
seminar and conference 
fees, chapter 
membership, advocacy on 
financial and technical 
issues of importance to 
IGFOA members, 
numerous opportunities 
for professional skill 
building and networking 
and a resource for 
information on hot topics. 

December 3, 2014
CPRP Prep Course 
The CPRP Preparation 
Course is a review and 
discussion of the national 
Certified Park and 
Recreation Professional 
Certification test.



sSTATEHOUSE INSIDER

Jason Anselment
Legal/Legislative Counsel

I S S U E S & I N S I G H T S F R O M T H E L E G A L / L E G I S L A T I V E S C E N E

The New Year is just around the corner, and that means that many 
new laws are set to take effect. Others were effective immediately 
when the Governor signed them earlier this year but will not impact 
agencies until 2015. As those of you who closely follow IAPD's 
Legislative Updates are keenly aware, many of these new laws 
impact the day-to-day operations of park and recreation agencies. 
Fortunately, IAPD offers several resources to keep you up-to-date on 
these new requirements.

One of IAPD's most widely used resources is contained in this 
edition of Illinois Parks & Recreation. Many use the IAPD's Legal 
Calendar as a step-by-step guide for key dates and milestones each 
year. For others, the Legal Calendar serves as a checklist to remind 
them about annual and bi-annual requirements and as a tool to 
remember to review recurring legal obligations.

While the 2015 IAPD Legal Calendar is easy to recognize because 
of its branded design, rest assured that this version contains more 
than just new dates. As always, we have incorporated many legal 
changes that impact member agencies, and some are highlighted 
below. 

Open Meetings and FOIA Requirements

• Many new park commissioners and forest preserve board 
   members will take office after the April 7, 2015 Consolidated 
   Election. A couple years ago, newly elected and appointed board 
   members were required to begin completing Open Meetings Act 
   training within 90 days of taking office and to file a copy of their 
   certificate of completion with their agency. Next year, for the first 
   time, these officials will be able to satisfy that requirement by 
   attending a live, in-person course offered by IAPD in lieu of the 
   electronic training currently offered. This option was the result of 
   our advocacy efforts in passing Public Act 98-0900, an IAPD 
   platform initiative.

• No later than April 1, 2015, all local governments with Internet 
   websites must post an email address that can be used to email 
   their elected officials. The new law also requires local 
   governments with websites to post a hyperlink on their homepage 
   to allow the public easy access to this contact information. 

IAPD Legal Calendar Contains Many New Updates

IAPD’s Resources and Events Keep Members
Current on Ever-Changing Laws
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Prevailing Wage Updates

• Beginning this year, public bodies are no longer required to file 
   certified copies of their prevailing wage rate determination with 
   the Illinois Secretary of State. Instead, the public body only needs 
   to file the document with the Illinois Department of Labor before 

th   July 15 . 

• Until recently, public bodies were only required to maintain the 
   certified payrolls submitted to them by contractors and 
   subcontractors for 3 years. Pursuant to Public Act 98-0328, 
   public bodies must maintain these records for at least 5 years but 
   now have the choice to store the records electronically or to 
   continue to keep paper copies.

Treasurer's Report and Audit Requirements 

• Hopefully, agencies that conduct annual audits are aware that they 
   are no longer required to publish their annual Treasurer's Report in 
   the newspaper as long as they publish a much shorter notice of 
   availability of their audit report that includes the time period 
   covered by the audit, the name of the firm conducting the audit, 
   and the address and business hours where the audit may be 
   publicly inspected. In case you missed this recent change that 
   resulted from IAPD's advocacy efforts, there is a reminder in the 
   Legal Calendar. Information on these requirements and a sample 
   Notice of Availability of Audit Report can be accessed through the 
   Legal Assistance / Member Resources section at ILparks.org.

• Pursuant to newly enacted Public Act 98-1019, beginning in fiscal 
   year 2016 those governmental units receiving revenue less than 
   $850,000 for any fiscal year will need to begin presenting copies 
   of their annual financial report (AFR) to their governing board of 
   elected officials during a public meeting and have it approved by a 
   3/5ths majority vote. Otherwise, that unit must cause an audit of 
   its accounts to be made once every four years in addition to filing 
   the AFR with the Comptroller.

• The 2015 Legal Calendar also contains a reminder that audit 
   reports and AFR's must now be submitted to the Comptroller 
   electronically unless the governmental unit provides the 
   Comptroller's Office with sufficient evidence that the report cannot 
   be filed electronically and the Comptroller waives the requirement. 



Additional Reminders about Posting Requirements 

• Beginning January 1, 2015, all employers must post a notice 
   concerning an employee's rights under the Illinois Human Rights 
   Act as developed by the Illinois Department of Human Rights 
   (IDHR). This notice must be posted in a conspicuous location 
   where notices to employees are customarily posted at the 
   employer's premises and must also be included in any employee 
   handbook. Samples of these required notices will be available on 
   the IDHR's website. 

• Although posting requirements relating to employee compensation 
   have been in effect for a few years now, the 2015 Legal Calendar 
   provides an annual reminder because changes in employee 
   compensation often coincide with the approval of a district's 
   budget. Remember, employers must post on their website or at 
   their principal office the total compensation package of employees 
   with a total compensation of $150,000 or more per year at least 6 
   days before the employer approves the total compensation 
   package. The employer must also post the total compensation 
   package within 6 business days after approving their budget for 
   employees with a total compensation package in excess of 
   $75,000 or more. Also, should the earnings of an officer, executive 
   or manager increase by more than 12%, the employer must obtain 
   a “Pension Impact Statement” from the IMRF which states the 
   effects of the salary increase on the employee's pension benefits.

These are just a few of the changes that have been added to the 
IAPD Legal Calendar recently. Because we often see the IAPD Legal 
Calendar posted in offices and on bulletin boards during our agency 
visits, a printable version is easily accessible through both the Public 
Policy and the Legal Assistance sections of the IAPD website at 
ILparks.org.

Because it is so succinct, the IAPD Legal Calendar often helps 
function as a “to-do” list. However, many laws are not tied to specific 
dates. IAPD offers many other essential resources that address an 
agency's legal obligations. Our most popular publication is the Park 
District Law Handbook, which provides an in-depth discussion of 

thlaws governing park districts. Just last month, IAPD released the 7  
edition of the Park District Law Handbook. There have been 

ththousands of new laws since IAPD published the 6  edition in 2010. 
Many of these legal changes impact the day-to-day operations of park 
and recreation agencies, so it is critical to have the latest version. 

The Park District Law Handbook contains the answers to nearly every 
question relating to the laws governing park districts. Every park 
commissioner or park and recreation professional should have their 
own copy to use when questions arise. Visit ILparks.org/lawhandbook 
to order your copy.

Each year, IAPD provides members with an opportunity to learn 
about all of the past year's most relevant statutory and regulatory 
changes and court decisions during a single day at the IAPD Legal 
Symposium. If you missed IAPD's premier legal event on November 
6th, IAPD offers the next best thing – a DVD recording. 

New Law Handbook Is a Must-Have Resource

Comprehensive Update on Legal Changes Available in 
One Program

The Legal Symposium is one of the best ways to make sure your 
agency is keeping up-to-date with all the recent legal changes 
affecting park and recreation agencies. Again, many legal changes are 
not tied to the Legal Calendar; nevertheless, they involve very 
important matters.

Cutting edge legal topics, statutory and regulatory changes and recent 
court decisions impacting park and recreation agencies were 
discussed in the following seven sessions at the IAPD Legal 
Symposium held earlier this month.

     •  Employment and Labor Law Update
     •  Firearms at Facilities and Weapons at Work:  Tackling the 
        Tough Issues under the New Concealed Carry Law
     •  Hot Topics in Park District Finance and Borrowing
     •  Thorny Relationships:  Exempt or Non-Exempt Employee? 
        Employee or Independent Contractor?
     •  Surviving Election Season:  What You and Your Local Election 
        Official Need to Know
     •  Update on New Laws from the 98th General Assembly
     •  Tort Liability Cases that Provide the Guideposts

Take advantage of this opportunity today by ordering a DVD of the 
entire program.  Each order also receives a binder packed with 
information to keep you updated on new laws and regulations 
affecting your park and recreation agency. If you attended the Legal 

thSymposium on November 6  but need additional binders, visit IAPD's 
online store at ILparks.org.

Constantly changing laws can present challenges to professionals and 
boards that are busy keeping up with their day-to-day operations and 
providing first class services to their communities. Whether it is tools 
like the Legal Calendar, events like the Legal Symposium or 
publications such as the Park District Law Handbook, IAPD is your 
source for staying up-to-date on important legal requirements.
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Did You Miss the Legal Symposium?
Recorded DVDs Now Available! 

Order Yours Today at ILparks.com/store
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The following park district calendar includes key dates based on a fiscal year that begins on May 1 and ends on April 30. For those 
park districts that have adopted another date for the commencement of the fiscal year (70 ILCS 1205/4-4), this calendar must be 
adjusted for those duties that must be performed at times related to the fiscal year. The calendar is also established around regular 
park board meetings held on the third Thursday of each month selected. Selected election dates are based on the Consolidated 
Election to be held on February 24, 2015, and the Consolidated Election to take place on April 7, 2015. For additional election 
dates, consult IAPD's election calendar published in the September/October issue of Illinois Parks & Recreation.

All references are to the Illinois Compiled Statutes (ILCS).

ANNUAL 
REQUIREMENTS 

AT THE BEGINNING OF THE 
CALENDAR (OR FISCAL) YEAR:
? Post the date, time and place of 
park district regular meetings for the 
year. Mail copies to the news media. (5 
ILCS 120/2.02) 
? Review the requirement that all 
closed sessions are to be recorded 
verbatim by audio or video. (5 ILCS 
120/2.06)
? Review requirement that open 
meeting minutes must be approved 
within 30 days after the meeting or at 
the public body's second subsequent 
regular meeting, whichever is later, and 
made available for public inspection 
within 10 days after approval. (5 ILCS 
120/2.06)
? Review the requirements that all 
Open Meetings Act and Freedom of 
Information Act officers must complete 
the Attorney General's annual training 
requirements. Newly appointed officers 
must complete the training within 30 
days after designation or assuming the 
position. (5 ILCS 120/1.05; 5 ILCS 
140/3.5(b))
     Review requirement that newly 
elected or appointed members of a 
public body must successfully 
complete a course on the Open 
Meetings Act offered by the Illinois 
Association of Park Districts or the 
electronic training curriculum on the 
Open Meetings Act developed by the 
Illinois Attorney General's Public Access 
Counselor within 90 days of their oath 
of office or otherwise assuming their 
responsibilities if no oath is required. 
(Public Act 98-0900; 5 ILCS 
140/1.05)
     Beginning April 1, 2015, all local 
governments with Internet websites are 
required to post on that website an 
email address for their elected officials 
for the public's use in contacting those 
officials and to post a hyperlink on the 
local government's homepage to allow 
the public easy access to the contact 
information. (Public Act 98-0300)
     Review with the park district
treasurer the requirement that all funds 
of the district not immediately needed 
for disbursement must be invested 
within two working days at prevailing 
interest rates or better. (30 ILCS 
225/1) 

? Review the requirement that every 
person, other than the treasurer, 
receiving money for the district must 
keep a triplicate record of the money, 
and deliver the money to the treasurer 
not later than the middle of the month 
following the month of receipt. (30 
ILCS 20/1) 
? The American flag must be 
displayed and flown each day of the 
week from each City Hall or Village 
Hall and Village Square and at the 
principal entrance to all supervised 
public parks. (5 ILCS 465/3b) 
? Contributions to the Illinois 
Municipal Retirement Fund (IMRF) 
must be deducted each pay period 
from covered employees' pay and 
remitted to the IMRF along with the 
contribution from the local government. 
This requirement is mandatory for 
municipalities over 5,000 population 
where Social Security is not provided, 
and elective for others. (40 ILCS 5/7-
132, 7-172, 7-173)
? Districts that have employees under 
Social Security must send their FICA 
contributions at such times as may be 
designated by the Internal Revenue 
Service. (40 ILCS 5/21-105.2, 21-
109)
? Review the requirements that all 
newly hired employees must be 
reported to the Illinois Department of 
Security. (820 ILCS 405/1801.1)
? Review the requirement that while 
participating in a public works project, 
each contractor and subcontractor 
must submit a certified payroll to the 
public body in charge of the project 
every month. The public body must 
maintain these records submitted prior 
to January 1, 2014 for at least 3 
years.  Pursuant to Public Act 98-
0328, the public body must maintain 
these records submitted on or after 
January 1, 2014, for at least 5 years, 
but can do so in paper or electronic 
format. (820 ILCS 130/5)
? For persons or entities required to 
report under the Lobbyist Registration 
Act, review reporting requirements for 
expenditures made during the 2013 
calendar year. (25 ILCS 170/6, 
170/6.5)
? Beginning January 1, 2015, all 
employers must post a notice 
developed by the Illinois Department of 
Human Rights (IDHR) and include 
information concerning an employee's 
rights in any employee handbook. 

Samples of these required notices will 
be available on the IDHR's website. 
(Public Act 98-1050)

Unpublished written minutes of all 
closed meetings are to be reviewed not 
less than semiannually. Minutes are to 
be reviewed to determine if (a) the 
need for confidentiality still exists as to 
all or part of those minutes, or (b) if 
the minutes or portions thereof no 
longer require confidential treatment 
and are available for public inspection. 
The results of the review are to be 
reported in the open session of the 
board of commissioners. (5 ILCS 
120/2.06)

Check IAPD database to verify that all 
information is up-to-date for your 
agency.

OCTOBER 27
Last day notice of intention to file a 
petition to create a political subdivision 
whose officers are to be elected, rather 
than appointed, may be published in a 
newspaper within the proposed 
political subdivision, or, if none, in a 
newspaper of general circulation within 
the proposed territory for the 
Consolidated Primary Election. (10 
ILCS 5/28-2(g))

OCTOBER 27
Last day to file petition (must contain 
original sheets signed by voters and 
circulators) to create a political 
subdivision with the appropriate officer 
or board (for park districts, circuit court 
clerk) for the Consolidated Primary 
Election. (10 ILCS 5/28-2(b); 70 ILCS 
1205/2-3)

NOTE: Objections can be filed on or 
before the date of the hearing with the 
appropriate circuit court clerk. (10 
ILCS 5/28-4)

NOTE: If initial officers are to be 
elected at the election for creation of a 
new unit of government, candidates for 
such offices shall file nomination 
papers 99-92 days before such 
election (November 17-24, 2014). (10 
ILCS 5/10-6)

EVERY SIX MONTHS 

OCTOBER 2014

NOTE: The circuit court clerk shall 
publish the hearing date for a public 
policy petition filed in his/her office 
not later than 14 days after the 
petition is actually filed, but at least 5 
days before the actual hearing (final 
orders within 7 days of hearing). (10 
ILCS 5/28-4)

NOTE: See the specific statute 
governing the unit of local government 
to be established for filing procedures. 
(10 ILCS 5/28-4)

NOVEMBER 3
Last day to file objections to petition 
to create a political subdivision in the 
office of the appropriate officer where 
the petitions were originally filed (for 
park districts, circuit court clerk)
for the Consolidated Primary Election. 

NOVEMBER 24
Last day for filing of petitions (must 
contain original sheets signed by 
voters and circulators) for referenda 
for the submission of questions of 
public policy (local) for the 
Consolidated Primary Election. 
[EXCEPTION: Proposition to create a 
political subdivision, referenda 
initiated under the Liquor Control Act 
and Section 18-120 of the Property 
Tax Code. (10 ILCS 5/28-2, 28-6, 
28-7)]

NOTE: Petitions to initiate backdoor 
referenda must be filed under the 
deadline specified in the specific 
statute authorizing the referenda, but 
in no case later than 92 days prior to 
the ensuing election.

DECEMBER 3
Last day to file objections to petitions 
for referenda for the submission of 
questions of public policy (local) for 
the Consolidated Primary Election. 
Objections to petitions for local 
referenda are filed with the same 
office in which the original petitions 
were filed. [EXCEPTION: Proposition 
to create a political subdivision, 
referenda initiated under the Liquor 
Control Act, and Section 18-120 of 
the Property Tax Code. (10 ILCS 
5/10-8, 28-4)]

NOVEMBER 2014

DECEMBER 2014
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DECEMBER 8
Last day for local governing boards to 
adopt a resolution or ordinance to allow 
a binding public question to appear on 
the ballot for the Consolidated Primary 
Election. (10 ILCS 5/28-2(c))

DECEMBER 8
Last day for county, municipal, school, 
township and park boards to place 
advisory referenda on the ballot by 
resolution for the Consolidated Primary 
Election. (55 ILCS 5/5-1005.5; 60 ILCS 
1/80-80; 65 ILCS 5/3.1-40-60; 70 
ILCS 1205/8-30; 105 ILCS 5/9-1.5)

DECEMBER 8
Last day notice of intention to file a 
petition to create a political subdivision 
whose officers are to be elected, rather 
than appointed, may be published in a 
newspaper within the proposed political 
subdivision, or, if none, in a newspaper 
of general circulation within the 
proposed territory for the Consolidated 
Election. (10 ILCS 5/28-2(g))

DECEMBER 8
Last day to file petition (must contain 
original sheets signed by voters and 
circulators) to create a political 
subdivision with the appropriate officer 
or board (for park districts, circuit court 
clerk) for the Consolidated Election. 

NOTE: Objections can be filed on or 
before the date of the hearing with the 
appropriate circuit court clerk. (10 ILCS 
5/28-4)

NOTE: If initial officers are to be elected 
at the election for creation of a new unit 
of government, candidates for such 
offices shall file nomination papers 113-
106 days before such election 
(December 15-22, 2014). (10 ILCS 
5/10-6)

NOTE: The circuit court clerk shall 
publish the hearing date for a public 
policy petition filed in his/her office not 
later than 14 days after the petition is 
actually filed, but at least 5 days before 
the actual hearing (final orders within 7 
days of hearing). (10 ILCS 5/28-4)

NOTE: See the specific statute governing 
the unit of local government to be 
established for filing procedures. (10 
ILCS 5/28-4)

DECEMBER 15
Last day to file objection to petition to 
create a political subdivision in the office 
of the appropriate officer where the 
petition was originally filed (for park 
districts, circuit court clerk) for the 
Consolidated Election. (10 ILCS 5/28-4; 
70 ILCS 1205/2-3)

DECEMBER 15
First day for filing in office of the local 
election official or board of election 
commissioners, original nomination 
papers (must contain original sheets 
signed by voters and circulators) for 
nonpartisan candidates in park districts 
and forest preserves for the Consolidated 
Election. (10 ILCS 5/10-6(2))

NOTE: Filing is between 113-106 days 
prior to the Consolidated Election. 

thDecember 15, 2014 is the 113  day 
prior to that election and is the first day 
of filing in those offices which are 
open.

DECEMBER 18
Last day for the circuit court clerk and 
the local election official to certify any 
binding public question or advisory 
referenda to the election authority 
having jurisdiction over the political 
subdivision for the Consolidated 
Primary Election. (10 ILCS 5/28-5) 

DECEMBER 22
Last day for filing in the office of the 
local election official or board of 
election commissioners, original 
nomination papers (must contain 
original sheets signed by voters and 
circulators) for nonpartisan candidates 
for township and municipal library 
boards, road district boards, library 
district boards, park district boards, 
school boards, community college 
boards, regional boards of school 
trustees, fire protection district boards 
and forest preserve district boards for 
the Consolidated Election. (10 ILCS 
5/10-6(2))

NOTE: The office in which petitions for 
nomination must be filed shall remain 
open for the receipt of such petitions 
until 5:00 P.M. on the last day of the 
filing period. (10 ILCS 5/1-4)

DECEMBER 30
Last day for filing objections to 
nomination papers for nonpartisan 
candidates (whose nomination papers 
were filed for the Consolidated Election 
during the period December 15–22, 
2014) in the office of the election 
authority or the local election official 
with whom the nomination papers are 
on file. (10 ILCS 5/10-8)

thNOTE: The December 30  objection 
deadline is based upon the State Board 
of Elections' holiday schedule. The 
Wednesday before and Friday after 
Christmas, the State Board of Elections 
offices are open. If your unit of 
government has a different schedule 
this might affect your objection 
deadlines.

JANUARY 5
Last day for filing petitions (must 
contain original sheets signed by voters 
and circulators) for referenda for the 
submission of questions of public 
policy (local) for the Consolidated 
Election. [EXCEPTION: Proposition to 
create a political subdivision, referenda 
initiated under the Liquor Control Act, 
and Section 18-120 of the Property 
Tax Code. (10 ILCS 5/28-2, 28-6, 28-
7)]

NOTE: Petitions to initiate backdoor 
referenda must be filed under the 
deadline specified in the specific 
statute authorizing the referenda, but 
in no case later than 92 days prior to 
the ensuing election.

JANUARY  2015

JANUARY 12
Last day to file objections to petitions 
for referenda for the submission of 
questions of public policy (local) for the 
Consolidated Election. Objections to 
petitions for local referenda are filed 
with the same office in which the 
original petitions were filed. 
[EXCEPTION: Proposition to create a 
political subdivision, referenda initiated 
under the Liquor Control Act, and 
Section 18-120 of the Property Tax 
Code. (10 ILCS 5/10-8, 28-4)]

JANUARY 14
Newly elected members of the General 
Assembly shall convene and organize 
their respective chambers. (Illinois 
Constitution, Article IV, Sections 5(a) 
& 6(b))

JANUARY  15
Regular January board meeting.

JANUARY 20
Last day for local governing boards to 
adopt a resolution or ordinance to 
allow a binding public question to 
appear on the ballot for the 
Consolidated Election. (10 ILCS 5/28-
2(c))

JANUARY 20
Last day for county, municipal, 
township, school and park boards to 
place advisory referenda on the ballot 
by resolution for the Consolidated 
Election. (55 ILCS 5/2-3002, 5-
1005.5; 60 ILCS 1/30-205, 80-80; 
65 ILCS 5/3.1-40-60; 70 ILCS 
1205/8-30; 105 ILCS 5/9-1.5)

JANUARY  22-24
Attend the IAPD/IPRA Annual 
Conference, Hyatt Chicago.

JANUARY 29
Last day for the circuit court clerk and 
the local election official to certify any 
binding public question or advisory 
referenda to the election authority 
having jurisdiction over the political 
subdivision for the Consolidated 
Election. (10 ILCS 5/28-5)

JANUARY 31
Last day to file with the chief county 
assessment officer for all tax-exempt 
real estate an affidavit/certificate of 
exempt status stating whether there 
has been any change in the ownership 
or use of the exempt real estate and 
the nature of any such change to 
continue the exemption of park 
property from real estate taxes. (35 
ILCS 200/15-10)

NOTE: Copies of leases or agreements 
related to exempt property that is 
leased, loaned, or otherwise available 
for profit must be filed with the 
assessment officer. (35 ILCS 200/15-
15)

FEBRUARY 1
Last day by which the chief 
administrative officer or his or her 
designee for a unit of local government 
with persons described in items (h), (i) 
and (k) of Section 4A-101 shall certify 
to the appropriate county clerk a list of 
names and addresses of those persons 
described in items (h), (i) and (k) of 
Section 4A-101 that are required to file 
statements of economic interest 

FEBRUARY 2015

pursuant to the Illinois Governmental 
Ethics Act. In preparing the lists, each 
chief administrative officer or his or her 
designee shall set out the names in 
alphabetical order. (5 ILCS 420/4A-
106)

FEBRUARY 17 
Last day for the election authority to 
publish notice of a question of public 
policy appearing on the ballot at the 
Consolidated Primary Election. Such 
notice shall be published once in a 
local community newspaper having 
general circulation in the political or 
governmental subdivision. The notice 
shall also be given at least ten (10) 
days before the date of the election by 
posting a copy of the notice at the 
principal office of the election authority. 
The local election official shall also 
post a copy of the notice at the 
principal office of the political or 
governmental subdivision, or if there is 
no principal office at the building in 
which the governing body of the 
political or governmental subdivision 
held its first meeting of the calendar 
year in which the referendum is being 
held. (10 ILCS 5/12-5)

FEBRUARY 19
Regular February board meeting.

FEBRUARY 24
Consolidated Primary Election

MARCH 19
Regular March board meeting.

MARCH 30
Last day for the election authority to 
publish notice of a question of public 
policy appearing on the ballot at the 
Consolidated Election. Such notice 
shall be published once in a local 
community newspaper having general 
circulation in the political or 
governmental subdivision. The notice 
shall also be given at least ten (10) 
days before the date of the election by 
posting a copy of the notice at the 
principal office of the election authority. 
The local election official shall also 
post a copy of the notice at the 
principal office of the political or 
governmental subdivision, or if there is 
no principal office at the building in 
which the governing body of the 
political or governmental subdivision 
held its first meeting of the calendar 
year in which the referendum is being 
held. (10 ILCS 5/12-5)

APRIL 1
Last day by which the county clerk of 
each county shall notify all persons 
whose names have been certified to 
him, other than candidates for office 
who have filed their statements with 
their nominating petitions, of the 
requirements for filing statements of 
economic interests.  The Illinois 
Governmental Ethics Act, 5 ILCS 
420/4A-101, requires the following 
persons to file verified written 
statements of economic interests: (g) 
Persons who are elected to office in a 
unit of local government, and 
candidates for nomination or election 
to that office; (h) Persons appointed to 
the governing board of a unit of local 

MARCH 2015

APRIL 2015
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government and persons appointed to a 
board or commission of a unit of local 
government who have the authority to 
authorize the expenditure of public 
funds but not members of boards or 
commissions who function in an 
advisory capacity;  (i) Persons who are 
employed by a unit of local government 
and are compensated for services as 
employees and not as independent 
contractors and who:  

1. are, or function as, the head of a 
department, division, bureau, authority 
or other administrative unit within the 
unit of local government, or who 
exercise similar authority within the 
unit of local government;

2. have direct supervisory authority 
over, or direct responsibility for the 
formulation, negotiation, issuance or 
execution of contracts entered into by 
the unit of local government in the 
amount of $1,000 or greater;

3. have authority to approve licenses 
and permits by the unit of local 
government (this item does not include 
employees who function in a ministerial 
capacity);

4. adjudicate, arbitrate, or decide any 
judicial or administrative proceeding, or 
review the adjudication, arbitration or 
decision of any judicial or 
administrative proceeding within the 
authority of the unit of local 
government; judicial or administrative 
proceeding, or review the adjudication, 
arbitration or decision of any judicial or 
administrative proceeding within the 
authority of the unit of local 
government;

5. have authority to issue or promulgate 
rules and regulations within areas under 
the authority of the unit of local 
government; or

6. have supervisory responsibility for 
20 or more employees of the unit of 
local government. (5 ILCS 420/4A-
106; 5 ILCS 420/4A-101)

APRIL 2
The suggested date to prepare the 
budget and appropriation ordinance in 
tentative form and place on file for 
public inspection at least 30 days prior 
to final action. (All park districts are 
required to adopt a combined budget 
and appropriation ordinance within or 
before the first quarter of each fiscal 
year.) (70 ILCS 1205/4-4)

NOTE 1: IMRF employers must post on 
their website or at their principal office 
the total compensation package of 
employees with a total compensation of 
$150,000 or more per year at least 6 
days before the employer approves the 
total compensation package. The 
employer must also post the total 
compensation package within 6 
business days after approving their 
budget for employees with a total 
compensation package in excess of 
$75,000 or more. (5 ILCS 120/7.3)

NOTE 2: Before an IMRF employer 
increases the earnings of an officer, 
executive or manager by more than 
12%, the employer must obtain a 
“Pension Impact Statement” from the 
IMRF which states the effects of the 
salary increase on the employee's 
pension benefits.  (40 ILCS 5/7-225)

APRIL 7
Consolidated Election

APRIL 16
Regular April board meeting.

APRIL 28-29
Attend the IAPD Legislative Conference 
in Springfield. The Legislative Reception 
is held the evening of April 28 with the 
conference starting the next morning on 
April 29. April 28 is Parks Day at the 
Capitol with park district, forest 
preserve, conservation district and 
special recreation displays lining the 
Capitol Rotunda.

MAY 1
The last date for filing Statements of 
Economic Interest for persons who have 
not previously filed during the calendar 
year. (5 ILCS 420/4A-105)

NOTE 1: Failure to file a statement of 
economic interests within the time 
prescribed shall not result in a fine or 
ineligibility for, or forfeiture of, office or 
position of employment, provided that 
the failure to file results from not being 
included for notification by the 
appropriate agency, clerk, secretary, 
officer or unit of government, and that a 
statement is filed within 30 days of 
actual notice of the failure to file. (5 
ILCS 420/4A-105)

NOTE 2: All statements of economic 
interests shall be available for 
examination and copying by the public 
at all reasonable times. (5 ILCS 
420/4A-105)

NOTE 3: Any person required to file a 
statement of economic interests who 
willfully files a false or incomplete 
statement shall be guilty of a class A 
misdemeanor. Failure to file a statement 
within the time prescribed shall result in 
ineligibility for, or forfeiture of, office or 
position of employment, as the case 
may be; provided, however, that if the 
notice of failure to file a statement of 
economic interests is not given by the 
county clerk, no forfeiture shall result if 
a statement is filed within 30 days of 
actual notice of the failure to file. (5 
ILCS 420/4A-107)

NOTE 4: The County Clerk with whom a 
statement is to be filed may, in his or 
her discretion, waive the late fees & 
penalties, and the ineligibility for or 
forfeiture of office or position for failure 
to file when the person's late filing of or 
failure to file is due to (i) serious or 
catastrophic illness that renders the 
person temporarily incapable of 
completing the statement or (ii) military 
service. (5 ILCS 420/4A-105)

MAY  2015

MAY 1
Suggested date to send notice to the 
Illinois Department of Labor requesting 
determination of current prevailing rate 
of wages for the district's area. (820 
ILCS 130/4; 130/9)

MAY 1
(Beginning of new fiscal year.) The date 
to post the dates, times and places of 
park district regular meetings for the 
fiscal year. Mail copies to news media. 
(As an alternative, this can be done at 
the beginning of the calendar year.) (5 
ILCS 120/2.02; 2.03)

MAY 1
The date to start the annual audit. 
Every governmental unit is required to 
make an annual audit to cover the 
immediately preceding fiscal year. The 
audit must be completed and the audit 
report filed with the Comptroller within 
six months after the close of the fiscal 
year. All governmental units are also 
required to file a copy of the completed 
report with the county clerk. (50 ILCS 
310/2 and 310/3)

NOTE 1: Any governmental unit 
receiving revenue of less than 
$850,000 for any fiscal year is required 
to file a financial report with the 
Comptroller in lieu of an audit. Pursuant 
to Public Act 98-1019, beginning with 
fiscal year 2016 those governmental 
units receiving revenue less than 
$850,000 for any fiscal year must also 
provide copies of this annual financial 
report to each member of that 
governmental unit's governing board of 
elected officials and present it either in 
person or by a live phone or web 
connection during a public meeting and 
have the financial report approved by a 
3/5 majority vote. Otherwise, that unit 
must cause an audit of the account to 
be made once every four years in 
addition to filing the annual financial 
report with the Comptroller. 

NOTE 2: Any governmental unit 
receiving revenue of $850,000 or more 
shall, in addition to complying with the 
audit requirements, file a financial 
report on forms required by the 
Comptroller. (50 ILCS 310/3) 

NOTE 3: Pursuant to Public Act 97-
0890 and Public Act 97-1142, these 
reports must be submitted to the 
Comptroller electronically unless the 
governmental unit provides the 
Comptroller's Office with sufficient 
evidence that the reports cannot be filed 
electronically and the Comptroller 
waives the requirement.  

MAY 1
The date to begin preparation of the 
Statement of Receipts and 
Disbursements. (30 ILCS
15/1)

MAY 1
Update IAPD database with information 
pertaining to newly elected 
commissioners and verify accuracy of 
other information.

MAY 8
The suggested date to publish notice of 
public hearing on the budget and 
appropriation ordinance (must be done 
at least one week prior to hearing). (70 
ILCS 1205/4-4)

MAY 21
Regular May board meeting. This is the 
suggested date to hold the public 
hearing on the budget and 
appropriation ordinance and the date 
for enacting the ordinance at the board 
meeting following the hearing. (70 
ILCS 1205/4-4)

NOTE 1: The budget and appropriation 
ordinance must be made available in 
tentative form for public inspection at 
least 30 days prior to final action 
thereon.
  
NOTE 2: All taxing districts are also 
required to file a certified copy of their 
budget and appropriation ordinances 
with the county clerk within 30 days of 
adoption, as well as an estimate, 
certified by the district's chief fiscal 
officer, of revenues, by source, 
anticipated to be received by the taxing 
district in the following fiscal year. 
Failure of a district to file the required 
document will authorize the county 
clerk to refuse to extend the tax levy 
imposed by the governing authority 
until such documents are filed. (35 
ILCS 200/18-50)

MAY 31
General Assembly scheduled to 
adjourn.

JUNE 18
Regular June board meeting.

JUNE 19
The last day for filing a copy of the 
district's budget and appropriation 
ordinance with the county clerk, as 
well as a certified estimate of revenue 
by source anticipated to be received in 
the following fiscal year (assuming a 
passage adoption date of May 21).

JUNE 30
The last day to: (a) investigate & 
ascertain prevailing rate of wages to be 
paid for work on public works projects, 
and (b) publicly post or keep available 
for inspection in the main office of the 
public body its determination of such 
prevailing wage rates.  The district 
must promptly file, no later than July 
15 of each year, a certified copy of  its 
determination with the office of the 
Illinois Department of Labor. (820 ILCS 
130/9)

NOTE: Pursuant to 820 ILCS 130/4, a 
park district may request the Illinois 
Department of Labor to ascertain the 
prevailing rate of wages.

NOTE: Pursuant to Public Act 98-173, 
a public body is no longer required to 
also file a certified copy of its 
determination with the Illinois 
Secretary of State.

JULY 15 
Last day to file certified copy of 
prevailing wage rate determination with 
the office of the Illinois Department of 
Labor. (820 ILCS 130/9)

JUNE 2015

JULY 2015

w w w . i p r a o n l i n e . c o m



NOTE: Pursuant to Public Act 98-173, 
a public body is no longer required to 
also file a certified copy of its 
determination with the Illinois 
Secretary of State.

JULY 16
Regular July board meeting.

JULY 16
Attend the Legislative Golf Outing at 
the Bensenville Park District.

AUGUST 1
First date nominations for the Board of 
Trustees of the Illinois Municipal 
Retirement Fund Board are to be made 
for terms beginning the next January 1. 
(Between August 1 and September 
15.) (40 ILCS 5/7-175)

AUGUST 14
The last date to publish determination 
of prevailing rate of wages and mail 
copies of rates to requesting parties if 
filed with Department of Labor on the 
last possible date (July 15). 
(Publication must be within 30 days of 
date of filing with Department of 
Labor.) (820 ILCS 130/9)

AUGUST 20
Regular August board meeting.

AUGUST 29
Attend Legislative Awareness Picnic at 
Joliet Park District.

A good month to review and update 
park district policies and ordinances.

SEPTEMBER 15-17, 2015
Attend the NRPA Congress in Las 
Vegas, Nevada.

SEPTEMBER 17
Regular September board meeting.

OCTOBER 1
The suggested date to review 
documents to determine which records 
can be destroyed. Permission of Local 
Records Commission required. See 50 
ILCS 205/7 for authorization to digitize 
records. (50 ILCS 205/1)

OCTOBER 15
Regular October board meeting. 
Review non-referendum bonding needs 
preparatory to selling bonds before 
close of calendar year. (70 ILCS 
1205/6-4)

NOTE: Before adopting any ordinance 
selling non-referendum general 
obligation bonds or limited bonds, the 
district must hold a public hearing 
concerning the intent to sell the bonds. 
Although the hearing may be part of a 
regular meeting, the ordinance 
authorizing the bonds may not be 
adopted for a period of 7 days after the 
hearing. Notice of the hearing must be 
published not less than 7 nor more 
than 30 days before the hearing. (30 
ILCS 352/10, 352/15, 352/25)

AUGUST 2015

SEPTEMBER 2015

OCTOBER 2015

OCTOBER 15
The suggested date for the board to 
determine the amount of money 
estimated to be necessary to be raised 
by the tax levy ordinance and to 
determine whether the funds to be 
raised exceed, by more than 105 
percent of the amount, which has been 
extended or is estimated to be extended, 
upon the final aggregate levy of the 
preceding year. (This determination must 
be made at least 20 days prior to 
enactment of the levy ordinance.) (35 
ILCS 200/18-60; 200/18-65)

NOTE 1: Local governments must file 
either a certificate of compliance or a 
certificate indicating the inapplicability 
of the Truth in Taxation Law with the tax 
levy ordinance filed with the county 
clerk. (35 ILCS 200/18-90)

NOTE 2: 35 ILCS 200/18-185 provides 
park districts in the tax cap counties the 
authority to levy a tax for handicapped 
programs outside the restrictions of the 
tax cap.

NOTE 3: It is recommended that the 
park district attorney review all 
determinations and proceedings relating 
to this reference, which is the Truth in 
Taxation Law. (35 ILCS 200/18-55 et 
seq.)

OCTOBER 29 
Attend the IAPD Legal Symposium 
Hamburger University, Oak Brook

OCTOBER 31
The last day to publish annual statement 
of receipts and disbursements and file a 
copy with the county clerk for districts 
on a May 1-April 30 fiscal year. In lieu 
of publishing the annual statement of 
receipts and disbursements, the district 
can publish a notice of availability of its 
audit report that includes the time 
period covered by the audit, the name of 
the firm conducting the audit, and the 
address and business hours where the 
audit may be publicly inspected. (Must 
be accomplished within six months after 
expiration of fiscal year.) (30 ILCS 15/1; 
15/2)

OCTOBER 31
The last day to file annual audit report 
(or financial report if district received 
revenue of less than $850,000) with 
the Comptroller of the State of Illinois 
and county clerk (within six months of 
close of fiscal year) and make a copy 
open to public inspection. Pursuant to 
Public Act 98-1019, beginning with 
fiscal year 2016 those governmental 
units receiving revenue less than 
$850,000 for any fiscal year must also 
provide copies of this annual financial 
report to each member of that 
governmental unit's governing board of 
elected officials and present it either in 
person or by a live phone or web 
connection during a public meeting and 
have the financial report approved by a 
3/5 majority vote. Otherwise, that unit 
must cause an audit of the account to 
be made once every four years in 
addition to filing the annual financial 
report with the Comptroller. Any 
governmental unit receiving revenue of 
$850,000 or more shall, in addition to 
complying with the audit requirements, 
file a financial report on forms required 
by the Comptroller. (50 ILCS 310/2; 
310/3; 310/6)

 
NOTE: Pursuant to Public Acts 97-
0890 and 97-1142, these reports 
must be submitted to the Comptroller 
electronically unless the governmental 
unit provides the Comptroller's Office 
with sufficient evidence that the report 
cannot be filed electronically and the 
Comptroller waives the requirement. 

OCTOBER 31
Update IAPD database with financial 
information from audit report and verify 
accuracy of other information.

NOVEMBER 9
The suggested date to publish notice of 
hearing (Truth in Taxation Law) if the 
district's proposed levy is greater than 
105 percent of last year's extension or 
estimated extension. Must publish not 
more than 14 days, nor less than 7 
days prior to the date of the public 
hearing. Publication date assumes a 
hearing date of November 16-20, 
2015. (35 ILCS 200/18-70; 200/18-
75)

NOTE: The form of the notice is set 
forth in the Truth in Taxation Law. Be 
sure to check special publication 
requirements found in statute. Further, 
any notice that includes information in 
excess of that specified and required by 
the Act shall be considered an invalid 
notice. (35 ILCS 200/18-80)

NOVEMBER 19
Regular November board meeting and 
the suggested date to hold a hearing 
pursuant to the Truth in Taxation Law. 
(35 ILCS 200/18-55 et seq.)

NOVEMBER 19
The suggested date to enact tax levy 
ordinance at the regular meeting 
following the Truth in Taxation hearing 
(if required). 

DECEMBER 1
The suggested date to verify that, for 
real estate acquired in 2015, 
appropriate applications have been 
filed to exempt the real estate from real 
estate taxes. (35 ILCS 200/15-5)

DECEMBER 4
(If levy ordinance was enacted on 
November 19, 2015) the last day to 
publish Truth in Taxation notice if levy 
amounts as enacted exceed prior 
published figures, or if levy exceeds 
105 percent of last year's extension 
and there was not prior publication. 
(Notice must be given within 15 days 
of the date the levy ordinance was 
enacted.) (35 ILCS 200/18-85)

DECEMBER 8
The suggested date to confirm that a 
certified copy of the levy ordinance was 
properly filed with the county clerk. 
(70 ILCS 1205/5-1 and 35 ILCS 
200/18-15 require that a certified copy 
of the levy ordinance be filed with the 
county clerk not later than the last 
Tuesday in December.)

NOVEMBER 2015

DECEMBER 2015

DECEMBER 17
The regular December board meeting 
date and suggested date to enact bond 
ordinance for non-referendum bonds to 
be issued prior to the end of calendar 
year. (70 ILCS 1205/6-4)

DECEMBER 28
The suggested date to prepare and file 
with the Supervisor of Assessments the 
annual affidavit/certificate of exempt 
status stating whether there has been a 
change in the ownership or use of the 
district's exempt real estate and the 
nature of any such change to continue 
the exemption of park property from 
real estate taxes. (Last day for filing is 
January 31, 2016.) (35 ILCS 200/15-
10)

DECEMBER 28
The suggested day by which bond 
ordinances should be filed with county 
clerk in order to receive extensions of 
taxes for the payment of principal and 
interest on general obligation bonds or 
limited bonds for 2015 taxes collected 
in 2016. The filing must actually take 
place prior to March 1, 2016. (30 
ILCS 350/16)
  
NOTE: This filing has no relationship to 
the General Tax Levy filed by park 
districts.

DECEMBER 29
In most counties the last day to: (a) file 
certified copy of tax levy ordinance 
with county clerk (70 ILCS 1205/5-1; 
35 ILCS 200/18-15), and (b) file 
board president's certificate of 
compliance with county clerk. (35 ILCS 
200/18-90)
 
NOTE 1: State statutes require a 
certified copy of the tax levy ordinance 
to be filed with the county clerk on or 
before the last Tuesday in December.
 
NOTE 2: State statute requires that all 
local governments file either certificate 
of compliance or a certificate indicating 
the inapplicability of the Truth in 
Taxation Law with the certified copy of 
the tax levy ordinance filed with the 
county clerk.
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Butterflies and trails 
and a new nature 

playground, 

Marketing nature as an experience

By: Traci Wicks, Director of Marketing & Public Relations, Geneva Park District

 
Walk away from your electronic devices. Go outside. Return to nature. Play! 

Marketing professionals in the field of parks and recreation have the responsibility to promote 
all of the benefits of recreation (economic, environmental, social, health and wellness) to our 

communities. To most of us, the benefits are clear, but often a reminder is necessary.

oh my!
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At the Geneva Park District, our goal is to educate and reinforce these 
benefits along with our commitment to environmental education and 
conservation. In 2013, a marketing goal was established specific to 
one of our facilities, Peck Farm Park. The goal was to increase 
attendance in a variety of programs, attract more visitors to the park 
and make Peck Farm Park an all-day family destination. Promoting a 
new and unique nature playground, Hawks Hollow, which opened in 
the fall of 2013, was essential to achieving our goal.  

So, how did we create a successful marketing strategy? Well, that is 
where the fun began! 

After brainstorming and sharing several creative ideas, staff 
developed an integrated marketing strategy that focused on the 
benefits of recreation as well as marketing nature as a true 
experience. A marketing strategy emerged that included traditional 
marketing outlets. It also focused on the “The Power of Play,” which 
ignited enthusiasm about nature and, more importantly, the desire to 
simply get outside and play. When we began to market Peck Farm 
Park as a free, all-day destination where families could spend quality 
time together learning, discovering and exploring nature, a renewed 
spirit of recreation was established. 

Traditional tools were utilized including: the district's seasonal 
brochures, direct mail, email blasts, outdoor signage, press releases 
and social media. “The Power of Play” became the heart of a direct 
mail piece in the fall of 2013. It concentrated on specific benefits of 

recreation within Geneva as well as the overall nationwide benefits. It 
also announced the grand opening of Hawks Hollow. This piece 
generated interest, so much so that word-of-mouth sparked a buzz 
within our community. 

As the Hawks Hollow Nature Playground opening date was quickly 
approaching, we realized we had to adapt the marketing strategy to 
include an educational component. Oftentimes, a successful 
marketing strategy presents unforeseen challenges as it drives 
excitement. The marketing definitely was sparking interest throughout 
the community; however, we realized people did not understand what 
a nature playground was. It was hard for them to grasp why Hawks 
Hollow was different than a traditional playground with colorful 
equipment, swings and a rocketship play area. We embraced this 
challenge and quickly began to educate the community. 

A press release was developed that concentrated on the unique 
aspects of Hawks Hollow, our use of recycled materials and our on-
going commitment to the environment. By highlighting the use of this 
creative material, we enhanced the marketing strategy to include this 
educational and green living component, specifically supporting the 
district's goal of creating a place that connected children with nature. 
More importantly, driving people to get outside and play. 

Additionally, we sought out the assistance of Hitchcock Design 
Group, the landscape architects working on Hawks Hollow, to assist 
with the education of the project and spreading the word.  Soon our 
marketing messages evolved to include an educational component.   
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Hawks Hollow is beyond unique. It engages children in 
environmental education through hands-on activities and play.
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Hawks Hollow Nature Playground and Peck Farm Park soon became 
a headline in several regional and local newspapers. So, what is a 
nature playground? More importantly, what is the newest addition 
Hawks Hollow Nature Playground at Peck Farm Park? Hawks Hollow 
is beyond unique. It engages children in environmental education 
through hands-on activities and play. The eight learning stations 
throughout the park compliment the district's on-going mission to 
create a bond between children and the surrounding natural world. 
This playground encourages children to use their imagination and 
experience the smells, textures and wonders of nature. Home to 
several hawks and a variety of other bird species native to Illinois and 
the Midwest, it was only fitting this new playground area feature an 
aviary theme. 

Natural materials, such as Western Red Cedar, were used as decking 
and guardrails for the ADA accessible boardwalk and Raptor's Roost. 
The Raptor's Roost, a favorite station among visitors, is a multiple 

level learning feature that contains the Falconer's Message Pulley 
System, which encourages cooperative play with native fruits and 
goods. The Raptor’s Roost, complete with owl adornment, also 
allows children to understand the importance of the raptor's dominant 
position in the bird family.

Rounded posts and a wood branch roof on the hawk's perch blended 
with the natural character so much that red tail hawks and other 
raptors typically use this high point for a perch, creating a spectacular 
view of these birds for visitors. Even animal and bird tracks were 
imprinted into the concrete to teach people of all ages how to identify 
local species.

In addition, tree trunks and branches cut from trees lost to the 
Emerald Ash Borer were repurposed into balancing logs, a barn 
structure, sitting benches, bird nest play areas and more. Damaged 
ash trees were used to create 'tree cookies,' small slices of trees 
branded with the new Hawks Hollow logo. They make excellent paper 
weights and were so popular at the grand opening that staff still gives 
them away at a variety of special events. Using these materials, 
visitors enjoy learning about tree health, insect life and urban forestry 
practices.

Weeks, days and hours prior to the celebration, e-marketing became 
a primary marketing avenue to keep the momentum going. Facebook 
was essential to communicating the construction process and the 
park's new unique features as well as posting numerous photos. In 
fact, some of our Facebook posts and photos directly related to the 
construction and progress at Hawks Hollow saw an average of 20% 
increase in views over other park district posts. 

Great!  Our strategy worked!  The anticipation was high and the 
education was complete.  

Now, let's have a grand opening!  Unfortunately, it was an overcast, 
humid, unusually hot day in early October as we tied the big red 
ribbon to recycled ash logs, formed a bow and put the finishing 
touches on the playground; a thought crossed our minds, will anyone 
show up? The answer was yes! Nearly 400 people attended the 
grand opening, adults and children alike stormed the playground and 
were fascinated with all of the new and fun ways to learn, discover 
and experience nature. 
 
In January 2014, Hawks Hollow was recognized at the IAPD/IPRA 
Soaring to New Heights Conference as an outstanding facility. Hawks 
Hollow Nature Playground and Peck Farm Park continue to be fun 
and educational destinations for the region. Attendance at Peck Farm 
Park has increased 40% in the last year and we continue to see 
growth. 

Marketing nature as an experience, focusing on “The Power of Play” 
and the importance of environmental education and conservation 
helped us achieve our marketing goal. Additionally, Hawks Hollow 
exceeded our expectations in achieving the goal of creating Peck Farm 
Park as an all-day family destination. For now, we will continue to 
push “The Power of Play.” 
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By Joan Scovic, 
Marketing Coordinator
Palatine Park District

Keeping the 

Community 
in Communications and 
Marketing
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Data is important, but should be used as a means to an end, not as the 
end itself. Personal relationships are key to the marketing world of parks 
and recreation, a group that provides services, programs, facilities and 
open land to people. This doesn't mean that we should stop analyzing 
data, because we still need to prove to our supervisors that our methods 
are effective. But, we should also remember that personal relationships 
will take us very far in our business as we communicate with our 
communities, develop a partner program and build relationships with the 
press. 

Parks and recreation agencies are community-based businesses. As tax-
based organizations, we work for our communities, providing a variety of 
services and facilities that meet their needs. Communication with the 
people we serve is key to understanding what they want from our 
agencies. Communicating with our constituents can also help us learn the 
best methods to use for our marketing efforts. 

Surveys (yes, we'll talk about data first) are an excellent way to collect 
information from our communities that will provide direction for future 
marketing methods. Results from community-wide surveys, conducted as 
part of organizational master planning projects, can guide the overall 
future of the marketing department and help agencies decide the most 
effective ways of communicating with the community. Results can help 
determine where best to spend both time and dollars. Post-program and 
post-event surveys can also help provide an understanding of how people 
heard of the event or program, and what drove them to make their 
purchase. This data will show which avenues of communication are 
working, and which are not. In addition, asking people's opinions shows 
them that the agency cares about what they have to say as participants in 
park district programs. This is the beginning of a two-way avenue of 
communication between the agency and its constituents.

Communicating with the Community

Once you have determined how the community prefers to 
communicate, decisions regarding where and how to market need 
to be made. It is important to remember that every community is 
different. Some have community-based publications, some are 
more heavily involved in social media, while others won't ever give 
up the paper brochure. Marketing efforts need to react to the 
community's needs and preferred methods of communication. 
While based on the data you collect, this is a very personal 
relationship.

Being involved with the community and its public organizations 
can help with program and event promotion as well. Community 
businesses will often hang posters in their storefronts, the village 
might place a notice on their electronic signboard, the library might 
co-promote an event. While an email or letter can be sent to 
people at these organizations asking for their assistance, it is more 
likely that they will help you if they know you. Join the Chamber of 
Commerce, attend networking events, volunteer for other 
organizations. Getting out into the community and meeting the 
people in leadership positions in your area is well worth the time 
and effort.

In the same way, it often comes down to “who you know” when 
partnership programs are involved. Many agencies choose to use a 
menu of sponsorship opportunities. These menus can be uploaded 
to websites and mailed out to prospective partners. They can be a 
great starting point, especially when personnel resources are 
stretched. 

Building Community Partnerships

In today's digital world, a world full of 
metrics, analytics and measurements, it is 
easier than ever to create reports that 
prove the effectiveness of your marketing 
efforts. As marketers, we often find 
ourselves caught up in the data of visits, 
clicks, likes and shares; perhaps losing 
sight of the personal nature of both 
communication as a discipline and parks and 
recreation as a field. 
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However, the agencies that typically show the strongest results, 
measured in sponsorship dollars and strong community partnerships, 
are those that create personalized programs for their partners. Not 
many businesses will simply hand over a check to a park district. 
They want to know what they will be getting in return for their 
support. It takes time to cultivate relationships and create partner 
programs that will benefit both parties. And it often takes more than 
one meeting to reach an agreement. But, in the end, personalized 
partnerships will produce higher revenue while often enhancing the 
event or program as well. 

Partners, when the partnership is carefully cultivated, will have a 
vested interest in the outcome of the program. They can help 
promote the program through their marketing avenues, which will 
help the program's bottom line through increased attendance and 
community awareness. Knowing your partners - who they want to 
reach and what their goals are - can also help you fully create a 
package for them. Perhaps they prefer in-kind donations that will 
save your organization money on the expense side, rather than 
handing over cash that helps the income column. Personal knowledge 
and a little creativity can produce some amazing results for both 
parties.

Keep in mind that the partnership doesn't end when the agreement is 
signed. The personal relationship created during the negotiation 
phase must be cultivated on a long-term basis in order to sustain 
your partner program. Partners who are on site during an event 
should be greeted upon arrival, visited during the event, and thanked 
at the end of the event. After the event, a personal follow-up is key. 
Send a personalized thank you letter, not just a mass email. Better 
yet, deliver the note in person. Include an overview of the event itself, 
the key benefits they received through their partnership, a sample of 
your goody bag, and pictures whenever possible. Finally, if your 
budget allows for it, host a partner appreciation event. A few hors 
d'oeuvres and an appreciation plaque can work wonders. These 
personal touches will be remembered when you approach them to 
discuss the next partnership opportunity.

It is also important to remember that members of the press can be 
significant allies and should be treated as such. As a public agency, 
you want your articles to get out to the people, especially if this is 
one of the avenues your public sited in your survey results as a 
preferred method of communication. You can always send out that 

Working with the Press

As a public agency, you want 
your articles to get out to the 
people, especially if this is one 
of the avenues your public 
sited in your survey results as 
a preferred method of 
communication.

cold-call email with your event's information. The press might pick it 
up. You can also enter all of the information into the online sharing 
site for the newspaper and then wait to see if it appears in a printed 
publication. Or, you can personally call the reporter that you know, 
asking them if they have a few minutes to talk. Follow-up the phone 
call with your well-written press release and some relevant high 
resolution photographs. You are more likely to make it into print if you 
make it easier for the reporters whose time is already stretched thin. 

And remember that it doesn't end once your article appears. After 
your article is printed, send a thank you note - especially if you 
received high profile coverage or a full-color picture in print. If the 
reporter went out of their way to help you communicate your agency's 
information, you should go out of your way to thank them for their 
time and support. Since not many people actually take the time for 
this follow-up step, your efforts will be remembered and probably 
rewarded again in the future.

Cultivating these relationships takes time. Setting up meetings, 
making phone calls, writing notes, attending events, and networking 
with others are all time consuming efforts. However, the benefits from 
knowing the people you work with outside of your agency will come 
back to you in the form of increased attendance at events, increased 
visibility in your community, increased press coverage, increased 
community partnerships, and an increase in your bottom line. And if 
it is done right, in the end, the data will prove how effective personal 
relationships can be.



Read the Full 
Stories Online
Go to ILparks.org and select Publications/
IP&R Magazine/WebXtras from the 
left column.
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'Tis the season to give, but it's also the perfect time to promote your organization's assets to 
generate revenue. Everyone is always looking for a unique gift, but one of the best gifts we all 
have at our fingertips is the ability to provide our friends and family with an experience. As a 
gift giver, it feels great to know that you are the person responsible for giving someone the 
opportunity to learn how to skate, take their family to enjoy an afternoon at the pool, swing a 
golf club, visit a museum or facility, or learn a new life-long skill.  Giving the gift of a park 
district experience is a fun and unique gift that can be enjoyed by all ages, and, the extra 
revenue you can generate for your organization is a great way to end the year.

Also read additional 
articles on marketing 
online

Defining Our Brand and Creating the
Perfect Logo

Think Like a Designer to Increase 
Revenue, Cut Costs and Go Greener

Go to ILparks.org and select 
Publications/IP&R Magazine

 
by Rebekah Lee, Northern Suburban Special 
Recreation Association

by Ian Everett, Downers Grove Park District

Getting the Most Out of Your Print 
Communications 
by Julie Vogl, Carol Stream Park District

‘Tis the Season to Give the Gift of Fun 
Written by Denise Delanty,  and Laura Gibbs-Green, Rockford Park District 

The Old Adage Still Holds True…
A Picture is Worth a Thousand Words
by Erika Young, St. Charles Park District

Seeing is believing. With the 
advancements in technology and the 
overwhelming success of Facebook, 
Twitter, YouTube, Instagram and 
Pinterest, people nowadays much 
prefer visual communication over the 
written word. Hence, the use of 
imagery in all forms of print and 
digital marketing is far more effective 
than text alone. 

In a recent interview, Marcel Just, Director of the Center for Cognitive Brain 
Imaging at Carnegie Mellon University, said “Processing print isn't 
something the human brain was built for. The printed word is a human 
artifact. It's very convenient and it's worked very well for us for 5,000 years, 
but it's an invention of human beings. By contrast Mother Nature has built 
into our brain our ability to see the visual world and interpret it.”

Remember drawings on the cave wall? Even our ancestors used pictures to 
communicate.

According to Dr. Lynell Burbank, Ph.D. Associate at the Thornburg Center 
for Professional Development, “…Words are processed by our short-term 
memory. Images, on the other hand, go directly into long-term memory 
where they are indelibly etched.”

With the growing popularity of social media and the ease and accessibility 
of using smartphones, it's apparent that people are using images more and 
more to communicate. 
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Evaluating Park and Recreation Service 
Standards through a Cooperative 

By Jessica Cannaday, CPRP, Marketing & Promotions Manager, Oak Brook Park District 

The benefits of a successful secret shopper program are well 
documented and numerous. From providing a unique look into 
your customers' experiences to measuring your agency's ability to 
provide a positive customer experience, secret shopper programs 
can help your agency develop the key behaviors necessary to 
create customer satisfaction and loyalty, as well as improve sales 
and profitability.  

While there are several secret/mystery shopper companies and 
services available for hire, the expensive cookie cutter programs 

they provide often fall short of effectively evaluating the unique 
service aspects of the park and recreation industry. Companies 
“specializing” in mystery shopping programs typically utilize a 
“one size fits all” survey originally developed for very specific 
industries such as food service or fitness. Typically, the results 
obtained from these surveys barely skim the surface of the wide 
range of experiences provided by park and recreation agencies. 
As a result, these programs rarely offer the information needed 
for park and recreation professionals to effectively evaluate the 
strengths and weaknesses in their personnel training.

?



Lastly, committee members are responsible for ensuring that their staff 
has completed a thorough evaluation. For an accurate report, shoppers 
record a narrative of their observations and experiences as soon as 
possible in a document that accompanies the completed survey. Report 
length and formats depend on the survey.  Committee chairs review the 
results of each shop at the quarterly meeting. If a shop report does not 
provide adequate information or fulfill the requested requirements, the 
shop is completed again. 

With the ability to fully customize the shopper survey, it has been easy 
to obtain information beyond the cleanliness of locker rooms or the 
friendliness of staff. The program helps evaluate how efficiently staff 
interacts with new customers, where to better focus staff training, the 
ease of registration procedures and the user friendliness of customer 
touch points, such as websites and social media. In addition, the 
program helps highlight the strong points in staff's customer interaction, 
allowing the development of a service strategy and training that best 
utilizes the agency's strengths. 

The nuances of the park and recreation industry are unlike that of any 
other. From fitness specialists to early childhood experts, the range of 
knowledge and expertise of park and recreation professionals is 
unmatched. By tapping into these resources, it is possible to create a 
set of service standards and benchmarks that can position your agency 
above its private sector competition.   

Furthermore, you have the unique opportunity to further evaluate your 
own agency through the experience of critically observing the services 
and programs of other park and recreation agencies. Discovering how 
your neighboring park, recreation or conservation agency approaches 
customer service, program standards, and even maintenance 
expectations can inspire you to reevaluate your own strategies. 

For the past two years, other agencies in the western suburbs such as 
Elk Grove Village, Naperville Park District and the Morton Arboretum 
have taken advantage of the benefits of this program. If your park and 
recreation agency is interested in participating, please contact Jessica 
Cannaday, marketing manager for the Oak Brook Park District at 
jcannaday@obparks.org for upcoming meeting dates.

IMPLEMENTING RESULTS

THE BENEFITS OF A FLEXIBLE COOPERATIVE PROGRAM

INCREASING THE PROGRAM REACH
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In a response to these challenges, the Downers Grove, Elmhurst and 
Oak Brook park districts came together in 2012 to develop a 
comprehensive and cooperative secret shopper program that provided 
a customized program based on each agency's individual service 
standards, facilities and offerings. 

Introducing an in-house secret shopper program was no easy task. 
Mystery shopping programs carry the unfortunate stigma of being 
designed to “catch” employees doing something wrong. Therefore, it 
was important to clearly communicate to front line staff and 
managers that the real benefit of the mystery shopping program was 
to determine what was being done well.

Soliciting input from staff on every level was crucial to make certain 
that evaluations were developed based on current training procedures 
and practices. To ensure that there were no surprises, staff and 
managers were informed as to exactly what types of questions would 
be on the mystery shop prior to its execution.  To further promote 
positive buy-in, managers were encouraged to incentivize successful 
shops through their employee recognition and evaluation process.  

One of the most unique aspects of the cooperative shopper program 
was that it provided a professional forum to develop a successful 
survey template. For accuracy's sake, the evaluation had to be short 
enough for shoppers to remember what is being asked, but detailed 
enough to capture enough relevant information. 

The shopper survey template was standardized by Stacy Landis, 
office manager of the Downers Grove Park District Recreation Center. 
The format allows for comments, simple yes/no answers as well as a 
point based rating scale. It is also fully customizable for any facility, 
service, or program and agencies can indicate if they prefer a phone, 
web, or in-person shop. 

The committee meets quarterly to review surveys, communicate 
special instructions and schedule shops for each agency. These 
meetings clarify the areas of focus needed for each agency and 
ensure that participating agencies are receiving quality feedback. It 
provides the opportunity to review the length and questions on each 
survey to ensure that shops can be completed effectively. 

Committee members bring the requested shops back to their agencies 
and inform an assigned staff member of any special instructions or 
areas of focus requested by the partnering agencies. All staff 
members are encouraged to be trained shoppers, which helps to 
bring a wider perspective to each shop. 

While the program has eliminated the cost of outsourcing ineffective 
secret shopping programs, there is a level of commitment required 
from participating agencies to ensure its success. A typical shop can 
take anywhere from 2-3 hours, not including travel or the time 
required to draft the shop report. 

Furthermore, agencies are asked to provide the funding or means 
necessary to participate in any program required in the shop survey. 
This could include providing a guest pass or gift card. Shoppers that 
are asked to use cash must provide receipts for purchases with their 
shop reports. 

GETTING BUY-IN

CREATING A MANAGEABLE SURVEY

COMMITTING TO A SUCCESSFUL PROGRAM

Discovering how your neighboring 
park, recreation or conservation 

agency approaches customer service, 
program standards, and even 

maintenance expectations can inspire 
you to reevaluate your own strategies. 
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Glenview Park District Announces the 
Retirement of Executive Director Chuck Balling

After more than 40 years of serving in the parks and recreation field in 
several Illinois communities, Glenview Park District Executive Director 
Chuck Balling has announced his plan to retire in the spring of 2015. 
His decision comes at a time when the district enjoys a strong financial 
position, its facilities are up to date, and it is about to finalize the 
2014-2018 strategic plan, which will set the direction for the next 
three years and help facilitate a smooth transition. 

Balling became executive director of the Glenview Park District nine 
years ago, bringing extensive experience in managing parks and recreation programs in 
Naperville, Homewood-Flossmoor, Elmhurst and Gurnee. 

In 2008, The Glenview Park District was a National Recreation and Park Association Gold Medal 
Finalist. During his tenure, Balling oversaw the updating of many district facilities, championed 
the district's environmental and historical initiatives and worked diligently to promote team 
building and intergovernmental cooperation. Balling is an active leader who enjoys participating 
in local organizations and is a fervent believer in giving back to the community. Over the years, 
both the Illinois Park and Recreation Association and the National Recreation and Park 
Association have recognized him with many awards for his contributions to the profession. 

The Village of Lake In The Hills Selects Laura 
Barron as Director of Parks and Recreation

Serving as the Parks and Recreation Department head for the village, 
Laura will provide administrative direction and oversight of the diverse 
programming, parks, recreational areas and facilities the village offers to 
its approximately 30,000 residents which includes 31 parks, 2 beaches 
and numerous recreational facilities. 

She previously served as the executive director at the Oakbrook Terrace 
Park District for seven years and the superintendent of recreation at the 

Lisle Park District for seven years. Laura has also worked at the Naperville, Glen Ellyn and 
Streamwood park districts in various supervisory positions. 

Laura holds a master's degree in recreation administration from Aurora University – George 
Williams College, a bachelor's degree in recreation and parks administration from Western Illinois 
University and an associate's degree in recreational leadership from College of DuPage.  She is a 
Certified Park and Recreation Professional and has served as a trustee on the NEDSRA Board, 
chairperson and member of the Board of Regents of Professional Development School, and as 
chair of the Joint Editorial Committee. 

As a resident of West Chicago, Laura serves on the City of West Chicago Environmental 
Commission and is a member of the West Chicago Garden Club.

Lori Berkes-Nelson Joins 
the Rockford Park 
District as Foundation 
Director

Lori was raised in DeKalb, but has 
been a resident of the Rockford 
region for over 25 years. She 
received her master’s degree in 
education and bachelor’s degree in 
elementary education from Northern 
Illinois University. 

Lori has over 20 years of non-profit 
management experience, and has 
devoted her professional life to non-
profit viability through successful 
leadership, fundraising and 
marketing.  She came to Rockford in 
1987 to work for Rosecrance. During 
her 15 years there, her greatest 
accomplishment was the 
development of the first Adolescent 
Recovery Home for girls in the state 
of Illinois called the Monarch House.  

She also served as the executive 
director of the Golden Apple 
Foundation for 11 years. Under her 
leadership, the organization 
expanded to recognize excellence 
throughout Winnebago and Boone 
counties, and increased donor and 
volunteer participation significantly 
during her tenure.

Lori was named Woman Manager of 
the Year by the Rockford Chamber of 
Commerce in 2007. Additionally, she 
has served on several community, 
state and national task forces and 
boards including her role as the 
President of Econ Illinois, a 
statewide, non-profit organization 
and the premier provider of 
economic education programs for 
Illinois schools. 

Hanover Park Park District Hires Liz Blake as 
New Recreation Supervisor

Liz Blake worked her way through the aquatic ranks at the Oak Brook 
Park District from lifeguard to assistant manager between 2005-09. In 
2009-10, she was a supervisor for the YWCA in East Peoria. Liz 
accepted a second grade teaching position at the Delphi Academy of 
Chicago in Lombard from 2011-13. In 2013, she was named the 
facility coordinator for the Hanover Park Park District Seafari Springs 
Aquatic Center.



St. Charles Park District Welcomes New Staff

Joshua Williams is the new Pottawatomie 
Community Center supervisor. 
Responsibilities include overseeing program 
registration, rentals, front desk operations, 
recreation programming and special event 
planning. He recently completed an 
internship with the Downers Grove Park 
District. Joshua is a recent graduate of 
Illinois College with a double major in 
management & organizational leadership 
and communication & rhetorical studies. 

Cathy Medema is the new superintendent of 
finance and administration. She is 
responsible for the district's business, 
human resources and IT departments. 
Previously, Cathy was employed as director 
of finance and human resources at Elmhurst 
Park District for 16 years and prior to that 
she worked as an accountant in the private 
sector. She is a graduate from Dominican 
University with a major in accounting and 
Benedictine University with an MBA in 
finance.

Laura Johns is the new Primrose Farm 
educator & lead interpreter for the district. 
She is developing new and diverse program 
options, facilitating visitor engagement, 
assisting with staff and volunteer 
management, expanding the farm's web 
presence and supporting daily farm 
museum operations by learning to drive 
tractors and milk cows. She is also 
spearheading several long-term projects. 
Laura received a BA in history and political 
science from Albion College and a MA in 

public history from Loyola University Chicago.

PEOPLE & PLACES
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Geneva Park District Announces New Staff

Elliott Bortner is the new recreation supervisor 
for the Geneva Park District. His 
responsibilities include toddler, youth, family, 
adult and active older adult program areas. He 
is also responsible for the district's special 
events and Cultural Art programs, held at 
Playhouse 38. Elliott joined Geneva Park 
District in September 2013 as the recreation 
coordinator. He previously worked for the 
Champaign Park District as the special events 
and volunteer coordinator.

Becky Densmore is the new recreation 
coordinator for the Geneva Park District. Her 
responsibilities include Kids' Zone Before & 
After School Program, Summer Camps, teen 
programs and birthday parties. Becky 
previously worked for All Star Sports 
Instruction as a head coach and joined Geneva 
Park District in August 2014. She completed 
her parks and recreation administration degree 
at George Williams College in Williams Bay, 
WI. 

Kelly Wales is a Certified Park and Recreation 
Professional, (CPRP) who joined the Geneva 
Park District as a recreation supervisor. She 
oversees the Kids' Zone, KinderZone Before & 
After School Program, preschool, summer 
camps, day-off trips, teen programs, birthday 
parties and special events. She previously 
worked at the Plainfield Park District.

Cary Park District Names 
Sarah Welsh as New Program 
Manager

Sarah Welsh is the new program manager 
responsible for youth, adult, dance and day 
camp programs for the district. Sarah is a 
2013 Western Illinois University graduate 
with a recreation, park & tourism 
administration degree and a minor in natural 
resources conservation. While in school she 

was a recreation intern at Roselle Park District, and following 
graduation she was employed at Streamwood Park District as a 
building attendant and registration clerk.

Flagg-Rochelle Community 
Park District Announces Calvin 
Clothier as New Recreation 
Supervisor

Calvin Clothier, CPRP has become the new 
recreation supervisor for the Flagg-Rochelle 
Community Park District. Calvin comes to 
Rochelle after completing two years at the 
Oregon Park District as the athletics assistant.  
He earned his CPRP in the spring of 2014. 

Calvin is a 2012 University of Iowa graduate with a bachelor of arts in 
recreational management. He also worked for the Coralville Recreation 
Center as a recreation associate while attending the University of Iowa.
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SHANAHAN & SHANAHAN LLP
Jimmy Shanahan
230 West Monroe, 
Suite 2620
Chicago, IL 60606
312-263-0610 PH
312-263-0611 FX
jdshanahan@lawbyshanahan.com
www.lawbyshanahan.com 

SPIROFF & GOSSELAR, LTD. 
Barbara Gosselar
610 W. Roosevelt Road
Wheaton, IL 60187
630-510-6000 PH
gosselar@thesglawfirm.com
www.thesglawfirm.com 

TRESSLER LLP
Steven Adams
Willis Tower, 22nd Floor
Chicago, IL 60606
312-627-4168 PH
312-627-1717 FX
sadams@tresslerllp.com 
www.tsmp.com 

GOLD MEDAL PRODUCTS CO.
Matt Loew
450 N. York Rd.
Bensenville, IL 60106
800-767-5352 PH
630-860-5980 FX
gmc@gmpopcorn.com
www.goldmedalchicago.com 

CORPORATE CONSTRUCTION 
SERVICES
Michael Rink or Douglas Rink
1323 Butterfield Rd., Suite 110
Downers Grove, IL 60515
630-271-0500 PH
630-271-0505 FX
ccs@corporateconstruction
services.com
www.corporateconstruction
services.com

E. COONEY ASSOCIATES, INC.
Ed Cooney PhD., P.E.
359 Webster Ave.
Elmhurst, IL 60126
630-834-0754 PH
630-834-1528 FX
ed@ecooney.com 
www.ecooney.com 

HENRY BROS CO.
Marc Deneau

th9821 S. 78  Ave.
Hickory Hills, IL 60457
708-430-5400 PH
708-430-8262 FX
info@henrybros.com 
www.henrybros.com 

CONCESSION 
EQUIPMENT 
& SUPPLIES

CONSTRUCTION 
MANAGEMENT

An        represents a donation to Friends of Illinois Parksf
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EXERCISE 
EQUIPMENT

FINANCE

FLOORING

FOUNDATIONS

MATRIX FITNESS
Neala Endre
1600 Landmark Drive
Cottage Grove, WI 53527
773-919-7370 PH
608-839-6027 FX
neala.endre@matrixfitness.com
www.matrixfitness.com

EHLERS & ASSOCIATES INC.
Steve Larson
550 Warrenville Rd. Suite 220
Lisle, IL 60532-4311
630-271-3330 PH
630-271-3369 FX
slarson@ehlers-inc.com 
www.ehlers-inc.com 

MESIROW FINANCIAL, INC.
Todd Krzyskowski
353 North Clark Street - 9th Floor
Chicago, IL 60654
312-595-7842 PH
312-595-6988 FX
mobile (708) 204-4973
tkrzyskowski@
mesirowfinancial.com
www.mesirowfinancial.com

ROBERT W. BAIRD
John Piemonte
300 East 5th Avenue
Naperville, IL 60523
630-778-2633 PH
630-778-9179 FX
jpiemonte@rwbaird.com 
www.rwbaird.com

SPEER FINANCIAL, INC.
David Phillips
One North LaSalle, Suite 4100
Chicago, IL 60602
312-780-2280 PH
312-346-8833 FX
dphillips@speerfinancial.com 
www.speerfinancial.com 

SPORT COURT MIDWEST
Patrick Walker
747 Church Rd, Suite G10
Elmhurst, IL 60126
630-350-8652 PH
630-350-8657 FX
info@courtofsport.com 
www.courtofsport.com 

OAK LAWN PARKS 
FOUNDATION
c/o J. Quinn Mucker Ltd.
5210 W. 95th St., Ste. 200
Oak Lawn, IL 60453
708-425-1800 PH
708-425-2007 FX

HEAVY EQUIPMENT

INSURANCE

INVESTMENTS

POWER EQUIPMENT 
LEASING COMPANY
Mark Gehrt
605 Anderson Drive
Romeoville, IL 60446-1687
815-886-1776 PH
815-886-1161 FX
mark@powerequipment
leasing.com
www.powerequipmentleasing.com

ILLINOIS PARKS ASSOCIATION 
RISK SERVICES (IPARKS)
Eddie Wood
2000 W. Pioneer Parkway
Suite 25
Peoria, IL 61615
800-692-9522 PH
309-692-9602 FX
ewood@bfgroup.com 
www.bfgroup.com 

ILLINOIS DEPARTMENT OF 
CENTRAL MANAGEMENT 
SERVICES
Diann Reed
201 E. Madison, Suite 3B
Springfield, IL 62702
217-524-1227 PH
217-524-7541 FX
diann.reed@illinois.gov 

PARK DISTRICT RISK 
MANAGEMENT AGENCY 
(PDRMA)
Brett Davis
2033 Burlington Avenue
Lisle, IL 60532
630-769-0332 PH
630-769-0449 FX
bdavis@pdrma.org 
www.pdrma.org 

ILLINOIS METROPOLITAN 
INVESTMENT FUND
Laura Allen
1220 Oak Brook Road
Oak Brook, IL 60523
630-571-0480 PH
630-571-0484 FX
lallen@investimet.com 
www.investimet.com 

PFM ASSET 
MANAGEMENT LLC
Jeffrey K. Schroeder
222 N. LaSalle, Suite 910
Chicago, IL 60601
312-523-2423 PH
312-977-1570 FX
schroederj@pfm.com
www.pfm.com 

LAMP INCORPORATED
Ian Lamp
PO Box 865
Elgin, IL 60121-0865
847-741-7220 PH
847-741-9677 FX
ilamp@lampinc.com
www.lampinc.com 

LEOPARDO COMPANIES, INC.
Leigh McMillen
5200 Prairie Stone Parkway
Hoffman Estates, IL 60192
847-783-3816 PH
847-783-3817 FX
lamcmillen@leopardo.com
www.leopardo.com 

NORWALK CONCRETE 
INDUSTRIES
Jeff Malcolm
80 Commerce Drive
Norwalk, OH 44857
800-733-3624 PH
419-663-0627 FX
jmalcolm@nciprecast.com
www.nciprecast.com

V3 COMPANIES
Ed Fitch
7325 Janes Ave.
Woodridge, IL 60517
630-729-6329 PH
630-724-9202 FX
efitch@v3co.com 
www.v3co.com

ENERGY RESOURCES CENTER, 
UNIVERSITY OF IL AT CHICAGO
Salvatore Rinaldi
1309 S. Halsted Street (MC 156)
Chicago, IL 60607
312-996-2554 PH
312-996-5620 FX
samr@uic.edu
www.erc.uic.edu 

SEVEN UTILITY MANAGEMENT 
CONSULTANTS
Dale Snyder
7704 Oakridge Rd.
North Little Rock, AR 72116
501-835-3142 PH
866-546-8561 FX
dsnyder@sevenutility.com 
www.sevenutility.com

TRANE
Laura McGettrick
7100 S. Madison
Willowbrook, IL 60527
630-734-6033 PH
laura.mcgettrick@trane.com
www.trane.com

ENERGY 
MANAGEMENT
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PMA FINANCIAL 
NETWORK, INC. 
Fenil Patel

th2135 Citygate Ln., 7  Floor
Naperville, IL 60563
630-657-6437 PH
630-718-8710 FX
fpatel@pmanetwork.com
www.pmanetwork.com 

OPENLANDS
Gerald Adelmann
25 E. Washington
Suite 1650
Chicago, IL 60602
312-427-4256 PH
312-427-6251 FX
jadelmann@openlands.org 
www.openlands.org 

THE TRUST FOR PUBLIC 
LAND
Beth White
53 W. Jackson Blvd., Suite 815
Chicago, IL 60604
312-427-1979 PH
312-408-1733 FX
beth.white@tpl.org
www.tpl.org

3D DESIGN STUDIO
Dan Dalziel
529 Barron Blvd.
Grayslake, IL 60030
847-223-1891 PH
847-223-1892 FX
ddalziel@3ddesignstudio.com
www.3ddesignstudio.com 

HITCHCOCK DESIGN GROUP
Bill Inman
221 W. Jefferson Ave.
Naperville, IL 60540-5397
630-961-1787 PH
630-961-9925 FX
binman@hitchcock
designgroup.com 
www.hitchcockdesigngroup.com 

DEWITT COMPANY
Brad Yount
905 S. Kingshighway
Sikeston, MO 63801
573-472-0048 PH
yountb@dewittcompany.com
www.dewittcompany.com 

GOODMARK NURSERIES LLC
Michael Scheitz
8920 Howe Rd.
Wonder Lake, IL 60097
815-653-9293 PH
815-728-0977 FX
mike.scheitz@goodmark
nurseries.com 
www.goodmarknurseries.com 

LAND 
PRESERVATION

LANDSCAPE 
ARCHITECTS

LANDSCAPE 
SERVICES/
SUPPLIES

f

HOMER INDUSTRIES, LLC
Todd Hahn
14000 S. Archer Ave.
Lockport, IL 60441
815-838-0863 PH
815-838-0863 FX
ToddHahn@homertree.com
www.homerindustries.com 

MCGINTY BROS., INC. 
LAWN AND TREE CARE
Brian McGinty
3744 E. Cuba Rd.
Long Grove, IL 60047
847-438-5161 PH
847-438-1883 FX
brian@mcgintybros.com 
www.mcgintybros.com 

THE MULCH CENTER
James Seckelmann
21457 Milwaukee Ave.
Deerfield, IL 60015
847-459-7200 PH
847-229-0219 FX
jim@mulchcenter.com
www.mulchcenter.com

MUSCO SPORTS LIGHTING, Inc.
Doug Miller
3380 Lacrosse Ln, Suite 103
Naperville, IL 60564
630-290-9588 PH
800-374-6402 FX
doug.miller@musco.com
www.musco.com 

CUNNINGHAM RECREATION
Bill Patterson
2135 City Gate Ln, Ste. 300
Naperville, IL 60563
800-942-1062 PH
630-554-3750 FX
bill@cunninghamrec.com
www.cunninghamrec.com 

HOWARD L. WHITE & 
ASSOCIATES, INC.
Loren Thorstenson
PO Box 5197
Buffalo Grove, IL 60089
847-870-7745 PH
847-870-7806 FX
loren@howardlwhite.com 
www.howardlwhite.com 

NUTOYS LEISURE PRODUCTS
Sheilah Wasielewski
915 Hillgrove
PO Box 2121
LaGrange, IL 60525
708-526-6197 PH
708-579-0109 FX
sheilahw@nutoys4fun.com
www.nutoys4fun.com

LIGHTING

PARKS & 
PLAYGROUNDS
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RAINBOW FARM ENTERPRISES 
INC. 
Jackie Musch
25715 S. Ridgeland Avenue
Monee, IL 60449
708-534-1070 PH
708-534-1138 FX
rainbowfarms@nettech.com
 
TEAM REIL INC.
John Cederlund
17421 Marengo Rd.
Union, IL 60180
888-438-7345 PH
815-923-2204 FX
john@getreil.com 
www.getreil.com 

CEDAR FOREST PRODUCTS CO.
Matt Lilly
1008 S. Division Ave.
Polo, IL 61064
800-552-9495 PH
815-946-2479 FX
cfpinfo@cedarforestproducts.com 
www.cedarforestproducts.com 

SHELTERS

SITE 
FURNISHINGS

SPORTING GOODS

HOVING PIT STOP, INC.
Ken Hoving
2351 Powis Road
West Chicago, IL 60185
630-377-7000 PH
630-377-1095 FX
ken@khoving.com
www.khoving.com  

PERENNIAL PARK 
PRODUCTS
Tiffany Bachmann
885 Church Rd.
Elgin, IL 60123
847-289-8383 PH
847-289-8382 FX
tiffany@epsplasticlumber.com 

THE ATHLETIC EQUIPMENT 
SOURCE
Michael Fontana
1820 Wallace Avenue, Suite 124
St. Charles, IL 60174
630-587-9333 PH
630-587-5519 FX
info@taes.com
www.taes.com 

LINKS TECHNOLOGY 
SOLUTIONS, INC.
James Burke
440 East State Parkway
Schaumburg, IL 60173
847-252-7285 PH
847-574-5824 FX
jburke@linkstechnology.com
www.linkstechnology.com

ACCESS ONE
Ryan Yakos

th
820 W. Jackson, 6  Floor
Chicago, IL 60607
312-441-9901 PH
ryakos@accessoneinc.com
www.accessoneinc.com

CALL ONE
Bob Kintz
225 W. Wacker Drive, 8th Floor
Chicago, IL 60606
312-496-6693 PH
312-681-8301 FX
www.callone.com 
rkintz@callone.com

TELECOMMUNICATIONS

TRANSPORTATION

VIDEOGRAPHY

BEST BUS SALES
Robert L. Zimmerman
1216 Rand Road
Des Plaines, IL 60016
847-297-3177 PH
847-789-8592 FX
rob@bestbussales.com
www.bestbussales.com
 
MIDWEST TRANSIT 
EQUIPMENT
Tom Boldwin
146 W. Issert Dr.
Kankakee, IL 60901
815-933-2412 PH
815-933-3966 FX
tom.boldwin@midwesttransit.com 
www.midwesttransit.com 

JAFFE FILMS, INC.
Greg Bizzaro
6135 River Bend Drive
Lisle, IL 60532
630-730-3777 PH
630-353-0887 FX
greg@jaffefilms.com 

SPORTS FIELD 
DESIGN

TECHNOLOGY

LOHMANN COMPANIES
Todd Quitno
18250 Beck Road
Marengo, IL 60152
815-923-3400 PH
815-923-3662 FX
tquitno@lohmann.com
www.lohmanncompanies.com 

 

AMI COMMUNICATIONS
Robert Buchta
300 Cardinal Drive
Suite 280
Saint Charles, IL 60175
630-389-9001 PH
630-513-5404 FX
bbuchta@ami.net
http://ami.net

CURRENT TECHNOLOGIES
Steven Daugherty
1423 Centre Circle
Downers Grove, IL 60515
630-388-0240 PH
630-388-0241 FX
sdaugherty@currenttech.net
www.currenttech.net 

f
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