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The sun is shining and the 

air feels warm on my skin. 

I have just finished 

mowing the yard and the 

heat feels like it may be a 

bit too much. Just then, 

my friend calls and she 

says she wants to take her 

daughter to the pool to 

play and asks if I would like to join them. Her call 

had perfect timing because I really wanted to jump 

into a nice, refreshing pool at that moment. Within 

minutes, she pulled up in my driveway and I hopped 

in and we were off to the local park district's pool 

where we had a lovely afternoon. Just like the call 

from my friend, this issue is in perfect time to share 

stories of one of summer's best pastimes-swimming!

This issue is dedicated to aquatics. Each summer, 

the kids are out of school and where is the first place 

they want to go? You got it. The pool or the water 

park! While thousands enjoy aquatic facilities across 

the state, there is much that goes on behind the 

scenes. Many of these pools and water parks are 

managed by local park agencies. These agencies 

work hard to maintain their facilities so that you and 

your family can enjoy them for generations to come.

 

Operating a pool or water park is not an easy task. 

There are staffing challenges, lifeguards to train and 

other park district employees to manage. Marketing 

is also a crucial part of the success of a pool, splash 

pad or water park. One park district shares their 

marketing philosophy of advertising their pool year-

round. 

Another agency demonstrates how social media has 

changed how they train their lifeguards. It continues 

to amaze me how technology and social media 

platforms are always changing and adapting to new 

demands from the public.

Jump in to this issue and see what agencies across 

Illinois are doing with their aquatics programs. Enjoy 

your summer!art out your summer with fitness goals 

in mind!





Dr. Sabgir sees the “greatest resilience” among his patients that walk 
in parks. “Parks make the immediate rewards of exercise real and 
provide an obvious significant added benefit. The participants leave 
the park holding their head much higher and their smiles are much 
wider than when they arrived.” Patients who visit parks regularly “live 
a much higher quality of life,” he says. “The beauty of parks is that 
there is such incredible motivation to move. For exercise to be a 
realistic alternative to the couch, it has to be enjoyable.”

Now is the time for parks to reach out to partner with healthcare 
providers. It's a collaboration that has not only improved people's 
health, but has also led to greater awareness of parks in the 
community.

As recognition of parks as medicine continues to grow, park boards 
and professionals should seize the opportunity. That's exactly what the 
Lake County Forest Preserve District is doing with its Rx for Health 
program. They have teamed up with the Lake County Health 
Department and NorthShore University HealthSystem for Rx for 
Health to create a field guide to forest preserve trails and a personal 
guide to good health.

Each walk brings together naturalists and health professionals for 
guided tours of some of Lake County's most breathtaking scenery 
while improving one's health and knowledge of nature including the 
countless species of native animals, flora and fauna. Visit LCFPD.org 
for more information on this great initiative. Also, see the Illinois Parks 
& Recreation magazine article on the Walk with a Doc program 
featured in the Jan/Feb issue of 2015.

In addition, see the health and wellness initiative that Lake County 
park districts are involved in with the Together Summit where 
participants will gather to consider the potentially powerful impact 
they could have together through the coordination of strategies to help 
Lake County be one of the healthiest and most resilient communities 
in the nation.

gGET ON BOARD

Peter M. Murphy, J.D., CAE
IAPD President and CEO

6   I l l i n o i s P a r k s & R e c r e a t i o n  w w w . i p r a o n l i n e . c o m

Parks as Medicine
Summer is here and the parks are full of families enjoying the great 
outdoors and the many wonderful programs offered by Illinois park 
districts. One of the major outcomes of this activity is a healthier 
Illinois. 

The latest issue of the National Recreation and Park Association 
magazine focused on parks as medicine, stating that Frederick Law 

thOlmsted, the noted landscape architect of the 19  century, strongly 
believed that parks could improve people, particularly their health. He 
noted that overexposure to certain aspects of city life led to “nervous 
tension, over-anxiety, hasteful disposition, impatience and irritability.” 
Olmsted firmly believed that the green spaces in parks could benefit 
both physical and mental health.

Parks as medicine is not a new concept, but, over time, many 
healthcare providers lost sight of it. However, today, a growing body of 
research is producing evidence that parks really are some of the best 
medicine.

Prescribing parks is rapidly increasing across the United States and it 
is being recognized by the medical community as a low-cost 
intervention that utilizes a known, generally trusted and accessible 
resource – parks – to influence positive health outcomes.

The American College of Preventative Medicine (ACPM) launched a 
“Lifestyle Medicine” curriculum for medical professionals that promotes 
heathy lifestyle behaviors (physical activity, nutrition, etc.) as a means 
of preventing and treating chronic diseases.

One physician was so taken with the effects of nature that he 
developed his own program to walk with his patients once a week. “I 
came across studies all the time that show the undeniable benefits of 
simply being in nature,” says Dr. David Sabgir, a board-certified 
cardiologist who practices with Mount Carmel Clinical Cardiovascular 
Specialists. “Many of these benefits are related to mental health. Time 
in nature leads to increased ability to focus, lower rates of depression 
and anxiety, higher sleep quality, and the list goes on. All of these 
have significant, positive consequences for the heart, lungs and many 
other organ systems.”

Dr. Sabgir created the Walk with a Doc (WWAD) program in 2005 to 
encourage healthy lifestyles among patients through regular walks with 
their doctor at their local park or trail. Almost 250 doctors across the 
country, from cardiologists, family practitioners and pediatricians, to 
vascular surgeons and psychiatrists, are running WWAD programs. 
“The parks provide the perfect space to experience these health 
boosts,” Sabgir says. “Personally, I believe a 30-minute walk in the 
park is likely the single best thing you can do for your short- and long-
term mental and physical health.”

The Power of Parks: 
Beyond the Playground

After a day's walk, 
everything has twice 
its usual value. 
     – George Macauley Trevelyan



2016 CALENDAR OF EVENTS
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Thursday, July 14, 2016
IAPD Leadership Classic
Bensenville Park District’s 
White Pines Golf Club

Thursday, July 21, 2016
IAPD Leadership Institute
Transformational Leadership 
Webinar

Thursday, August 18, 2016
IAPD Leadership Institute
Leading Community 
Engagement Webinar

Saturday, August 20, 2016
Park District Conservation 
Day
IL State Fairgrounds, 
Springfield

Monday, August 22, 2016
IAPD Summer Golf Tour #3
Byron Forest Preserve District’s 
Prairie View Golf Club

Monday, September 19, 2016
IAPD Summer Golf Tour #4

Top Fourteen Reasons to Walk:

1.  Brisk walking helps reduce body fat, lower blood pressure and 
     increase high-density lipoprotein.
2.  The United States walks the least of any industrialized nation.      
     The average Australian takes 9,695 steps per day (just a few 
     short of the ideal 10,000); the average Japanese takes 7,168 
     steps; the average Swiss takes 9,650 steps; and the average 
     American takes just 5,117 steps per day.
3.  A typical pair of tennis shoes will last 500 miles of walking.
4.  On average, a person would need to walk seven hours to burn 
     off a super-sized Coke, fries and a Big Mac.
5.  Experts suggest walking 6,000 steps a day to improve health 
     and 10,000 steps a day to lose weight.
6.  A 20-minute walk, or about 2,000 steps, equal a mile.
7.  The best way to lose weight by walking is to take a longer, 
     moderately-paced walk (40 minutes at 60-65% maximum 
     heart rate). Shorter, faster walks (20-25 minutes at 75-85% 
     maximum heart rate) are best for conditioning the heart and 
     lungs.
8.  Walking can help decrease the risk of heart attack, decrease 
     the risk of developing type 2 diabetes, and can even reduce 
     the risk of bone fracture. Additionally, brisk walking can 
     reduce stress and depression levels as well as improve cancer 
     survival rates.
9.  Even though over 40% of the trips taken in the U.S. are less 
     than one mile, less than 10% of all trips are made by walking 
     or biking.
10.  In 1970, 66% of children walked to school. Today, only 
       13% walk.
11.  Mortality rates among retired men who walked less than one 
       mile per day were almost twice as much as those who 
       walked more than 2 miles per day.
12.  Researchers have found that women who walked at least 
       1.5 hours per week had significantly better cognitive function 
       than women who walked less than 40 minutes a week.
13.  A 2000 study reported that walking regularly (three times or 
       more a week for 30-minutes or more) saves $330 a year in 
       healthcare costs.
14.  Walking briskly for one mile in 15 minutes burns 
       approximately the same amount of calories as does jogging 
       an equal distance in 8.5 minutes.

RECOMMENDED READING
Transformational Governance
How Boards Achieve Extraordinary 
Change

This unique board development book offers a 
modern approach to successful board 
governance. It focuses on problem-solving 
and the processes that board members go 
through to transform their boards into highly 
functioning entities. This refreshing approach 

leaves behind the traditional list of behaviors and qualities of a 
good board member and focuses on a forward-moving methodology 
of how to actually go about making boards perform at their best. 
The book is especially helpful as it outlines the steps necessary to 
improve boards on all levels. It helps boards meet the demanding 
expectations imposed on them by both the public and stakeholders.  
It also provides an interesting list of items for a good governance 
visioning exercise to assist in moving boards from parochial to 
nimble. 

Park District of Highland Park’s 
Highland Park Country Club 

Thursday, September 22, 2016
IAPD Leadership Institute
Leading Through Turbulent 
Times
6:00pm – 9:00pm
Downers Grove Park District’s 
Recreation and Fitness Center

October 6-8, 2016
NRPA Congress
St. Louis, MO

Friday, October 21, 2016
IAPD Best of the Best 
Awards Gala
Wheeling Park District’s
Chevy Chase Country Club

Thursday, November 3, 2016
IAPD Legal Symposium
McDonald’s University/Hyatt 
Lodge Oak Brook

January 19-21, 2017
IAPD/IPRA Soaring to New 
Heights Conference 
Hilton Chicago
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In Illinois alone, we have several four-year degree granting 

institutions for parks and recreation majors. According to NRPA, 

the following schools are accredited: Chicago State University 

(Recreation Program), Eastern Illinois University (Recreation 

Administration Program), Illinois State University (Recreation and 

Park Administration Program), University of Illinois at Urbana-

Champaign (Recreation, Sport, and Tourism Program), University 

of St. Francis (Recreation and Sport Management Program), and 

Western Illinois University (Recreation, Park and Tourism 

Administration Program). Additionally, Southern Illinois University 

at Carbondale also has a program including Therapeutic 

Recreation, Leisure Services Management and Outdoor 

Recreation Leadership and Management. And Moraine Valley 

Community College has a program for Recreation and Sports 

Management. So, for students interested in pursuing a college 

education in a major which will prepare them for a career in our 

field, there are many local options all over our state. 

For the people who may be learning about us for the first time, it 

is the mission of the Illinois Park and Recreation Association 

(IPRA) to provide and promote exceptional standards of 

education, networking, and resources for all professionals in the 

Illinois park, recreation, and conservation communities. Most of 

our members work in public parks and recreation at park 

districts, forest preserves, municipal departments, and special 

recreation associations. Our job is to serve professionals in parks 

and recreation in Illinois by providing educational opportunities 

and other resources to help them to do their jobs better. If you 

did decide that the fun you're having this summer as a seasonal 

employee at your local park and recreation agency is something 

you want to pursue as a career, there are many many different 

kinds of professional positions within our field to choose from. 

EYE ON THE PROFESSION
A C L O S E R L O O K A T T R E N D S A N D I S S U E S I N T H E P A R K A N D R E C R E A T I O N P R O F E S S I O N

Professionals, do you remember that first day you came to work in 

the field of parks and recreation? Based on the numerous stories 

I've heard, it sounds like many of you reading this first came to 

park and rec as your first job, maybe a summer job when you 

were in high school. We know that parks and recreation is the 

largest employer of teens in Illinois and that our industry employs 

thousands of summer staff, many of whom are teens, each year to 

staff pools, water parks, camps, golf courses, park staff, etc. Put 

yourself in their shoes and think back to your first day. As a teen 

summer worker, do you think they feel like they are a part of their 

immediate team, for example, or do you think they feel like they 

are a part of larger network of those who serve your community or 

even those who work in our professional community statewide? Do 

you think they understand the long term career path available to 

them to join our professional community through one of Illinois' 

colleges and universities? How is it that our industry of parks and 

recreation is the largest employer of teens in the state, yet our 

colleges and universities tell us that often times parks and 

recreation is a “discovery major” that students transition to after 

coming to school with a different plan in mind? Let's close the 

gap on that. Let's take a moment to ensure that we share with our 

summer staff that each of them has the potential to do what they 

love, serve their community, and be a part of the park and rec 

community year-round. I am offering this article for you to share 

with your summer staff as part of their orientation experience, to 

educate them about the opportunities available in a career in 

parks and recreation. 

Summer Staff, welcome once again to the field of parks and 

recreation! There may be many reasons why you chose to spend 

your summer serving at your local park and recreation agency; 

maybe your friends are working there too, maybe you enjoy being 

out in the sun, maybe you love working with kids, or getting your 

hands dirty working outside. Whatever the reasons, we're so glad 

you're here with us! On behalf of the professionals across Illinois 

who call parks and recreation their career of choice, we would just 

like to take a quick minute to invite you to join us. Maybe you 

have your career plan all worked out and you know exactly what 

you want to do down the road, or maybe you're still seeking the 

right fit, you'd be surprised how many people find themselves 

working at a park district, forest preserve, special recreation 

association, municipal department or other park and recreation 

agency at some point in their careers. 
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Dear Summer Staff, Welcome to
Our Professional Community!

By Debbie Trueblood, CAE
IPRA Executive Director

I am offering this article for 
you to share with your summer 
staff as part of their orientation 
experience, to educate them 
about the opportunities available 
in a career in parks and 
recreation.



For details and registration, please visit the IPRA
event calendar at ILipra.org

Park and recreation positions include Recreation Programmers, 

Athletic Supervisors, Inclusion Coordinators (to ensure people with 

disabilities have fulfilling opportunities for recreation), Park 

Specialists, Water Park Managers, Facility and Event Managers, 

Fitness Center Managers, Park Police, Museum Managers, Aquatic 

Managers, etc. As well as those kinds of positions which are 

common both at park and recreation agencies as well as outside 

companies such as positions in finance, marketing, customer 

service, IT, administration, and human resources careers. To view a 

list of jobs and internships in our field which are currently available 

to get a sense of what you might be doing in a career in parks and 

recreation, take a look at our statewide job board at 

http://jobs.ilipra.org/.

For more information about the kind of career opportunities which 

may be available to you in our field, I welcome you to view our 

“Day in the Life of” video series at https://www.youtube.com/ 

user/IPRAssoc1815/videos These videos feature different positions 

in our field and you can view each one to get a sense of what that 

job would be like for you. 

If you do become a student at a college or university pursuing park 

and recreation or a related field, I would welcome you to attend our 

statewide conference held annually in January in Chicago, the 

upcoming dates are January 19-21, 2017 at the Hilton Chicago. 

Students can volunteer to reduce the cost of registration and 

further, students can apply for student scholarships through the 

Illinois Park and Recreation Foundation to help offset the costs of 

attending conference. Information can be found at https://ilipra.

memberclicks.net/scholarship-opportunities?servId=5823 or just 

go to the foundation area of our website at www.ilipra.org  We offer 

several opportunities for students at conference to help you connect 

with professionals in the field. Additionally, we offer free student 

dues for college students (see the membership area of our website). 

And students can attend our Supervisor Symposium conference in 

the spring for free. 

Our professional community is a place where all people from all 

backgrounds are welcome. We have a wide diversity of interests 

from people who run high ropes courses and seek out opportunities 

in Outdoor Education to those who prefer a more indoor career 

doing fundraising to support our important programs serving kids, 

seniors, families, and people with disabilities. Some of our 

colleagues love sports and participate as athletes themselves while 

others may prefer to spend their recreation time traveling or 

pursuing fine arts. There is no single “right way” to be a parks and 

recreation professional. 

So, if you are interested in pursuing a career in our field, take a look 

at the resources above, reach out to the full time professionals at 

your agency this summer and ask them about how they got into 

this field, or reach out to me any time (Debbie Trueblood at 

debbie@ilipra.org or 708-588-2280). Welcome to the field. Our 

hope for you, as is our hope for our full time professional 

colleagues, is that in your work you will have fun, serve the 

community, learn a lot, meet lots of people, and help each other 

grow. Enjoy the summer!

Upcoming Events
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August 10 & 18, 2016
Skills Development Webinar 
Series - August: FROM 
COORDINATOR TO DIRECTOR 
LEADERS SET THE TONE 
People are an organization’s greatest 
asset. How a leader leads, inspires, 
supports and interacts with their 
people can be the difference 
between an average workplace and 
one where staff show up ready to 
change the world. Through good 
times and bad, leaders set the tone. 
In this session we will talk about 
qualities all great leaders, at all levels 
within an organization, should have 
in order to be successful and build 
great teams.

September 14 & 22, 2016
Skills Development Webinar 
Series - September: THE 
YOUNG AND THE RESTLESS 
MANAGING ENTRY LEVEL 
STAFF 
In this session we will discuss barriers 
associated with recruiting and 
retaining entry level staff members – 

of all ages. We’ll explore some of the 
social and socioeconomic barriers 
associated with staff retention, 
communication and training. Learn 
how to create a successful playing 
field that emphasizes keeping staff 
once you've invested the time and 
training for them to be on your 
team.

September 16, 2016
Joint Section Golf Outing
Enjoy a beautiful day on the greens 
at Tanna Farms in Geneva at the 
annual Joint Section Golf Outing! 
Includes 18 holes of golf, cart, lunch, 
dinner & raffle prizes. 

September 27-29, 2016
Certified Playground Safety 
Inspector Course (CPSI)
The CPSI program offers the most 
comprehensive and up-to-date 
training on playground safety as well 
as provides certification for 
playground safety inspectors.



sSTATEHOUSE INSIDER

Jason Anselment
Legal/Legislative Counsel

I S S U E S & I N S I G H T S F R O M T H E L E G A L / L E G I S L A T I V E S C E N E

Roughly 437 bills passed both the House and Senate before the 
stscheduled end of the Spring Session on May 31 . Because so 

much time, effort and attention are required to pass a bill through 

both chambers, less focus is often placed on what happens to 

legislation once it is approved by the General Assembly. 

While most know that the Governor must sign a bill before it can 

become law, in some cases the process that a bill goes through 

after it has passed the General Assembly can be just as complex 

as its initial passage.

Next Steps
Pursuant to Article IV of the Illinois Constitution, each bill passed 

by the General Assembly must be presented to the Governor 

within 30 calendar days after its passage. Once a bill reaches his 

desk, the Governor can take one of three actions:

1) Sign the bill into law;

2) Veto the bill by returning it to the General Assembly 

with his objections; or

3) Return the bill to the General Assembly with specific 

recommendations for change through an amendatory 

veto.

A fourth option, which rarely occurs, is for the Governor to take 

no action. In the event the Governor fails to act on a bill within 

60 calendar days after it is presented to him, then the bill 

becomes law. The last day of the 60-day review period is 

commonly referred to as the “Drop Date” because it is effectively 

the deadline by which the Governor must take some action on a 

bill or it automatically becomes law.

To summarize, if the Governor signs a bill or takes no action 

within 60 calendars days after its presentation to him, the bill 
ibecomes law.  If the Governor does not approve legislation, the 

Governor must return the bill with his objections or 

recommendations to the General Assembly.

Vetoes and Amendatory Vetoes
If the Governor does not approve of a bill presented to him, he 

may veto the bill any time before the Drop Date by returning it 

with his objections to the chamber in which the bill originated. If 

Legislative Process on Approved Bills
Continues During Summer
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the General Assembly fails to override a veto by a three-fifths 

supermajority as discussed below, then the bill as originally 

approved by the General Assembly is dead. This means that for 

the legislation to become law, it would need to be reintroduced as 

a new House or Senate bill and go back through the entire 

legislative process by passing both chambers before it could be 

presented again to the Governor.

Rather than veto the entire bill as presented to him, the Governor 

can also attempt to make changes through an amendatory veto 

by returning it with specific recommendations to the chamber in 

which it originated before the Drop Date. If the Governor attempts 

to revise legislation through an amendatory veto, the General 

Assembly has two options:

1) Agree to the changes by a simple majority vote of both 

chambers (60 votes in the House and 30 votes in the 

Senate); or

       2) Vote to override the Governor's proposed changes by a 

three-fifths supermajority in each chamber (71 votes in 

the House and 36 votes in the Senate).

If the General Assembly fails to override the amendatory veto by a 

supermajority vote or to accept the changes by a majority vote, 

the bill is dead. Just like a total veto that the General Assembly 

fails to override, the legislation would need to be reintroduced.

 

“Continuous Sessions” Can Complicate Timing for 

Legislative Action on Gubernatorial Vetoes 
If the Governor returns a bill to the General Assembly with his 

objections, the Drop Date is not the last important deadline in the 

process. Once the Governor returns a bill with his objections to 

the chamber of origin, that chamber must take action within 15 

calendar days of the bill's return. Significantly, this 15-day clock 

does not start to tick while the General Assembly's recess or 

adjournment prevents the return of the bill. In that case, the 

Governor files his objections (veto or amendatory veto) with the 

Secretary of State prior to the Drop Date, and the Secretary of 

State returns the bill with the objection to the chamber of origin 

on the first day that chamber next meets.



The first day the General Assembly next meets after its May 31 

scheduled adjournment date would typically be in connection 

with the Veto Session that is customarily held for two weeks 

during the fall. So, ordinarily the bills the Governor vetoes or 

amendatorily vetoes during the summer months before the 

Drop Date are not returned to the General Assembly until the 

beginning of the Fall Veto Session, and the legislature then acts 

upon all of those bills during that two-week period.

Continuous Session
Of course, these are not ordinary times. Because of the ongoing 

State budget impasse, both the House and Senate are in 

“continuous session” throughout the summer. This does not 

mean that the General Assembly is in Springfield every day or 

even most days. It simply means that legislators can be called 

back to Springfield at any time during the summer, which can 

complicate the timing requirements for the General Assembly 

to act on the Governor's vetoes and amendatory vetoes.

Recall that a bill to which the Governor vetoes must be 

returned to the chamber in which the bill originated on the first 

day that chamber is next in session and that the originating 

chamber's 15-calendar day deadline starts on that date. If that 

chamber does not meet again within the next two weeks, there 

would be no additional opportunity to take up the Governor's 

veto after the day the bill is returned. Moreover, even if the 

chamber of origin were to take action to override the Governor 

or accept recommendations on an amendatory veto on the 

same day the bill is returned, the bill still must go to the 

opposite chamber, which then has an additional 15 calendar 

days to take action once it receives the bill from the chamber of 

origin. Depending upon when, and how often, the opposite 

chamber returns during the 15-day window, there may be a 

very limited opportunity to take action.

During these continuous sessions, it has not been uncommon 

for the House and Senate to return to the Capitol for a single 

day and then recess for several weeks, so the window for 

taking action on vetoes and amendatory vetoes can be very 

tight. To further complicate matters, attendance during the 

summer months when there may be only one session day a 

week may be lower than during regular session when 

lawmakers return for days at a time. This can make it even 

more difficult to achieve the supermajority necessary to 

override a veto or even the majority required to accept the 

Governor's recommendations in an amendatory veto if the 

changes are at all controversial. Unless the General Assembly 

has the requisite votes to take some action within the short 

timeframes allowed, all of the work that has gone into passing 

a bill during the Spring Session is lost because the bill dies.

The Effective Date for Bills that Become Law
If a bill is signed by the Governor and becomes law, the date 

the bill will become effective is governed by Article IV, Section 

10 of the Illinois Constitution and the Effective Date of Laws 

Act, 5 ILCS 75, et seq. (“Act”).
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A. Bills Passed Prior to June 1

A bill passed prior to June 1 that provides for an effective date 

in the terms of the bill becomes effective on that date. For 

example, if a bill passes on May 31 or earlier in the calendar 

year, and the terms of the bill specifically provide that the bill 

“takes effect upon becoming law,” the bill would become 

effective immediately when the Governor signs it. If, rather than 

an immediate effective date, the terms of the bill contain a 

specific effective date such as July 1, 2016, then the bill 

would become effective on that date unless the Governor signs 

the bill into law after the specific date referenced in the bill. In 

that case the bill would be effective once the Governor signs it.

If a bill is passed prior to June 1 and the terms of the bill do 

not contain an effective date, then the bill would become 

effective on January 1 of the following year, or upon its 

becoming law, whichever is later. For example, if a bill that 

does not contain an effective date passed the General Assembly 

during this past Spring Session before June 1, and the 

Governor signs that bill into law this summer, the bill will 

become effective on January 1, 2017.

Note that for purposes of the Act, a bill is “passed” at the time 

of its final legislative action prior to presentation to the 
iiGovernor.

B. Bills Passed after May 31

The General Assembly's Spring Session is typically scheduled to 

end on May 31. This date has special significance because it 

can impact the effective date of a bill passed by the General 

Assembly. A bill that is passed after May 31 of a calendar year 

does not become effective until June 1 of the next calendar 

year unless the General Assembly provides for an earlier 

effective date by a vote of three-fifths of the members elected 
iiito each house.

These constitutional and statutory rules are the reason so much 

emphasis is placed on passing a State budget before May 31 

even though the State's fiscal year does not begin until July 1. 

After May 31, a three-fifths supermajority is needed to pass the 

budget or any other bill if the budget or other bill is to become 

effective before June 1 of the next calendar year.

Passing almost any bill through both the House and Senate 

requires much time, effort and attention. But even after a bill 

passes the General Assembly, as you can see, the process does 

not end. 

As the Governor takes action on bills this summer, IAPD will 

keep you updated through Legislative Updates, but hopefully 

this article provides some context to the complexities of the 

legislative process for those bills we discuss. 

I  Although the bill becomes law, it may or may not be immediately effective. The rules   
   governing the effective date are discussed in greater detail later in the article.
ii  5 ILCS 75/3
iii One caveat is that a simple majority of the General Assembly may provide for an effective 
   date that is after June 1 of the following year.
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BY KYLE SANDINE, PARK DISTRICT OF OAK PARK

Let me take you back to my first summer as an aquatics director. I worked at a small facility in northern Illinois 
responsible for 7 lifeguards on a shift, 25 in total, and a capacity of 757 people. At the time, the challenge seemed 
overwhelming, but I quickly grew into the role and began to understand the subtleties of the facility and the 
patrons from a new perspective. Even though some experiences came very easy, it became clear to me that others 
would not be easy at all. I recall a day early in the summer when we had 3 different camps come to the facility, 
two internal and one external. Our internal camps had gone through our preseason training and the external camp 
received the same information over the phone prior to the summer beginning. It didn't take long for me to 
understand which camps were looking out for their kids and which camps were looking for 2 hours of free time. 

WHAT IF I TOLD YOU 
THE INDUSTRY 
COULD BE CHANGED WITH 

JUST A SNAP?
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Upon approaching the site supervisor in charge of the external camp, 
I asked if her counselors were prepared to get in the water. She flat 
out said “No.” When asked why not, she responded, “That's why you 
have lifeguards” and went back to texting on her phone. Further still, 
a new lifeguard later in the day approached me visibly frustrated 
asking why some camps were watching their kids and the other was 
sitting on the side of the pool. His remarks were indicative of a guard 
who felt the responsibility of supervision rested on the camp staff, to 
which I responded, “Your job is to watch the water and respond as 
needed. If a camper begins the drowning process, my sole concern is 
that he's rescued, be it by a lifeguard or a camp staff member who 
recognizes it first.” After continuing the conversation briefly, he 
walked away understanding that while the processes and functions of 
each staff are different, the objective is the same. The question posed 
back to me was, “How do we fix this so these two groups of staff 
understand we have each other's backs?”  This question gave me 
pause for 7 years, now I think I have the start of an answer.

With the emergence of mobile technology, photo and video apps such 
as Snapchat have become part of our culture. In particular, 18-24 
year olds are the users who make up nearly half of all total users and 
are the same demographic testing the job market through positions 
such as lifeguards and day camp counselors. The challenge among 
recreation professionals is how to relate the seriousness of the 
aquatics industry and child supervision with a generation which has 
relied on technology for immediate assistance prior to obtaining their 
recreation position. Since the boom of Snapchat, its use has become 
not only an app for capturing fun, but an innovative tool to train staff 
in an effective way that bridges the gap of technology and positions 
that prohibit cell phone use. The Snapchat Effect is meant to bring 
awareness to the 10 second scanning model and bigger picture 
concepts of supervision in a way that spans generations, and 
positively demonstrates how technology can be brought in to assist 
jobs that traditionally don't require it.

As a lifeguard, scanning can be one of the most difficult techniques to 
teach because although there are set patterns to model off of, the 
onus rests solely on the lifeguard to be able to concentrate and 
effectively watch the water. Many lifeguard certifying agencies have 
adopted proactive scanning as a means of identifying guests who are 
struggling prior to a major emergency happening. This concept breaks 

the mold of Hollywood lifeguarding by demonstrating the level of 
mindfulness that is needed to be a lifeguard, and takes the focus off 
of the stereotypical job description of “getting a tan.” For some 
inexperienced lifeguards, scanning initially is nothing more than 
moving one's head in a pattern without ever “seeing” anything in 10 
seconds. Take into consideration the attention span of this age 
demographic; I'd argue 10 seconds may not be such a bad thing after 
all. The amount of change and constant updating is reflected in this 
generations need for new, exciting experiences.

Enter the Snapchat Effect. To drive the point home to lifeguards who 
have a time limit of how long they have to scan their zone, the 10 
second video function of Snapchat has endless uses. Imagine 
watching a movie where the camera is shaky and has little to no 
focus or clarity. Viewers would say it's difficult to concentrate and 
comprehend what's going on. Taking this principle into account, the 
mind can only register so much before needing to overlook 
information. Lifeguarding is like watching a first person movie, and by 
utilizing Snapchat, guards are able to receive real time, first person 
feedback on how well they're scanning by utilizing the application's 
automatic cutoff feature. Further, the ability to post the Snap allows 
others to provide feedback on what they're doing well and where they 
can improve, which brings together generations of guards in a new 
way. Many guards are used to being filmed from afar by internal and 
external auditors, however this version of scanning training 
demonstrates what they're actually looking at rather than focusing on 
head movements in such a way that relates to the age group and 
drives the point home in a new way.

Undeniably, day camps are a part of nearly everyone's youth 
experience. People from nearly every generation have been in a camp 
setting with a well-documented spectrum of experiences ranging from 
very negative to very positive. As a programmer offering day camps 
with an aquatic element, it's clear through conversations with parents 
that their worst fear is receiving a phone call because a major 
incident occurred involving their child while at the pool. In some 
respects, this fear is justified because of the stories that surround day 
camps, pools, and whose responsibility it is to supervise the children 
while there. As stated above, training camp staff to understand 
aquatics when it's only a small part of their day can be hard. They 
see the aquatic environment as fun, where lifeguards view with an 

Since the boom of Snapchat, its use has become not only an app 
for capturing fun, but an innovative tool to train staff in an 

effective way that bridges the gap of technology and positions 
that prohibit cell phone use.
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increased sense of risk. On the flip side, trying to explain a camp day to a lifeguard is just as tough 
because the focus needs to be on a variety of different topics and guards are molded into finding a 
routine. The Snapchat Effect is designed to bridge this gap to demonstrate how lifeguards and 
camp counselors can work synergistically and rely on one another to meet their same objective: 
keeping people safe. 

The amount of training camp counselors and lifeguards require makes it difficult to cross train the 
two groups to better understand the limits of the other staff. What Snapchat allows for however, is 
showing camp staff what a guard sees, the hazards of scanning without camp counselor assistance, 
and how adopting the same zones lifeguards have adds another layer of protection for each child. 
Much like a ripple effect, if a camp staff member understands how to scan their individual zone 
and increase their responsibility to all campers in their zone, lifeguards can feel assured that 
counselors will respond to struggling campers, and camp counselors can feel confident they have 
the same training as the guard staff on how to scan and recognize distressed swimmers, creating a 
less intimidating environment.

Using Snapchat as a training tool is not difficult and takes very little preparation. As previously 
stated, nearly half of all Snapchat users are 18-24, so it's conceivable every staff member has the 
app and is highly competent in using it. Below is a tool to assist setting up the drill.

Step 1: Ask staff to serve as patrons in the water.
Step 2: Place a sinkable doll in the pool among the staff
Step 3: Define a zone for your staff that will be scanning 
Step 4: Have staff step up to the side of the pool. Without prior instruction on how to effectively 
            scan, have the staff place the phone to their temple and record themselves scanning the 
            zone. 
Step 5: Send the video to a fellow staff member for review. 
Step 6: Have the receiving staff member evaluate the video and provide feedback. 
Step 7: Provide instruction on effective scanning techniques and allow staff to take feedback to re-
           try the drill and refine their scan to meet the 10 second requirement.

Imagine what parents would say when they ask you, “What are you going to do to ensure my child 
will be safe around the pool?” and your answer is “Snapchat.” Imagine further what they'd say if 
you said Snapchat saved your child's life. The answers would be incredible. The goal of every pool 
should be making sure every staff member or internal/external camp that enters the facility has an 
understanding of how to recognize distressed swimmers and the confidence to point it out. It's true, 
Snapchat may not be the answer people expect to hear, but if it achieves the same end of 
educating staff, why wouldn't you try it? Wouldn't it be something if your pool staff got larger each 
time someone entered the pool because everyone worked synergistically to keep each other safe? 
What if I told you the industry could be changed with just a Snap?

The goal of every pool should be making sure 
every staff member or internal/external camp 

that enters the facility has an understanding of 
how to recognize distressed swimmers and the 

confidence to point it out.
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In a place named Blue Island, you might expect the pool for the park 
district would be a special summer destination. That's exactly how the 
Blue Island Park District prefers it. 

“We want you to arrive every visit to Memorial Park Pool with high 
expectations and excitement,” says Blue Island Park District Director of 
Marketing, Will Cazares. “Our goal is to blow those expectations away, 
and leave you with the kind of experiences, friendships, and fun that 
become life-long memories. That's what summer at the park is all about.” 

“Park It” 
This Summer 

at Blue Island Park District's Memorial Park Pool 

by Sara Brown, Blue Island Park District

Nestled hillside in the charming Historic District of Blue Island 
along Burr Oak Avenue, Memorial Park Pool is the perfect mix of 
architectural beauty (added to Memorial Park in 1936, Memorial 
Park Pool is one of the oldest operational pools in the Midwest), 
size (38,000 gallons of sparkling blue water), and non-stop 
activities (the annual Cardboard Boat Regatta is a local favorite for 
participants and spectators each August). 
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Best of all, it's easy reach by foot, bike, public transportation or car 
(parking is ample and free!), pool passes are available for the entire 
season, which includes 7-day a week swimming at the pool and fun 
at the Splash Pad, as well as free admission to all special events at 
the pool, and programming for the pool is incredibly diverse – read on 
for the top five reasons you'll want to “Park It” this summer at Blue 
Island Park District's Memorial Park Pool & Splash Pad.  

Safety First: Swim & Guard Lessons
The first ingredient to a successful summer at the pool is safety. Blue 
Island Park District offers swim lessons through the American Red 
Cross Swim Lesson Program. From “Jelly Fish” to “Dolphin,” students 
progress through six levels as they learn basic water safety, swimming 
fundamentals and basic skills, six different swim strokes and personal 
goal setting. Weekday and weekend classes are available. BIPD also 
offers Parent & Child Aquatics, Preschool Aquatics, and Guard Start, 
which gives students ages 11-14 the first level of training on their 
way to becoming certified American Red Cross Life Guards at age 16.

Insider tip: Blue Island Park District's swim lessons are integrated 
with the American Red Cross Swim App. Text “Swim” to 90999 for a 
link to the app, where you can track your little fish's progress 
anywhere, anytime.

Make A Splash: Daily Water Fun All Summer Long
Memorial Park Pool and Splash Pad are open for swimming every day 
of the week during the swimming season. Concessions are available 
during pool hours, with picnic tables and complimentary lounge 
chairs available pool side. The Splash Pad is a great spot for families 
with tots. Kids love the brightly-colored enclosed play area, 
surrounded by bench seating and shade trees - perfect for parents 
and nannies to grab a few moments to relax and enjoy the gentle 
breezes off the hill. Make a date for an after-dinner-dip during the 
park district's evening swim hours, daily 6-8:30 pm. Lucky campers 
enrolled in Blue Island Park District's Day Camp program participate 
in arts and crafts projects, and spend plenty of quality time in and 
around the water. 

Insider tip: Memorial Park Pool Passes include admission for the 
entire family, and are available for purchase with deep discounts as 
early as March. If you haven't purchased your Pool Pass for the 
season, you can do so any time during the summer, but be sure to set 
your calendar reminder now to take advantage of great savings and 
the park district's layaway plan for Summer 2017. 

If you love dancing, you'll love Blue Island Park District's Aqua Zumba 
class. This “Zumba Pool Party” combines Zumba philosophy with 
traditional aquatic disciplines for a low-impact workout that offers 
cardio-conditioning and body-toning in a refreshing and exhilarating 
setting. Instructor Victor Monterroso's Saturday morning classes run 
from June through August. Lap swimmers love Memorial Park Pool's 
150-foot long lanes, and for those looking to work up a sweat before 
a refreshing swim, Instructor Annette Larraga's Bootcamp promises 
maximum caloric burn with combo strength and cardio training. 

Insider tip:: Blue Island Park District offers online registration for 
classes and programs at www.blueislandparks.org, after a quick in-
person visit to the park district office at Memorial Park. 
 

Party at the Park: Plan Your Next Event Poolside
Summer time means party time – birthdays, graduation parties, 
bridal and baby showers, weddings, anniversaries, family reunions, 
and holiday gatherings. Blue Island Park District offers summer time 
rentals of Memorial Park Pool and Splash Pad for parties, wrist band 
purchase for businesses and larger groups, as well as a number of 
rental facilities along the park grounds. 

The Pool Side Pavilion at Memorial Park is the perfect place for 
summer celebrations. Adjacent to Memorial Park Pool & Splash Pad, 
the pavilion accommodates up to 100 guests and super convenient 
access to the rest of Memorial Park's amenities, including a walking 
path, playground, skate park, and athletic facilities. 

If you'd like a little more privacy while still having access to all of 
Memorial Park, take a look at the Upper Pavilion, a breathtaking 
outdoor space built into the hill overlooking the park, or Memorial 
Park Banquet Hall, a more formal indoor space that is anything but 
stingy with views of the park and pool. 

Insider tip: Location makes or breaks a party. If you're looking for a 
grand slam backdrop for more intimate gatherings, you have to check 
out the Pool House Roof Top. This unique location atop Memorial 
Park Pool House includes a built-in wet bar and 360 degree views of 
the pool and grounds.

#BlueIslandFun2016: Special Events
Speaking of parties, it just so happens Blue Island Park District does 
a pretty incredible job hosting them. “Splash for Cash” is an all-ages 

rdtreasure diving expedition at Memorial Park Pool on July 23 . 
Participants dive to the bottom of Memorial Park Pool for sunken 
tokens, grabbing as many as they can! Afterward, divers redeem their 
treasure tokens for cash before diving back into the pool to swim for 
the rest of the evening. 

thOn August 13 , ten teams will set sail in the annual Blue Island Park 
District Cardboard Boat Regatta. Using only cardboard and duct tape, 
teams construct and race canoe-size boats across Memorial Park Pool 
in heats for the title of Regatta Champion. Many enter, most sink, and 
everyone, competitors and spectators alike, enjoys a lot of laughs and 
complimentary access to the pool for the rest of the evening. 

Special promotions are a Blue Island Park District favorite for summer 
swim savings. Enjoy $1 off admission on Sundays when you add 
#BlueIslandFun2016 to your pool selfie, refuel with special 
concession options on Manic Menu Mondays, take advantage of Two-
For-One admission on Two-For-Tuesdays and $3 pool admission on 
Three-For-Thursdays, and don't miss our personal favorite, 
Watermelon Wednesdays, where one lucky swimmer gets a – yep, 
you guessed it: watermelon. 

Insider tip: th Register for the Cardboard Boat Regatta by August 6  
and the Blue Island Park District will give you a free roll of duct tape 
to begin constructing your vessel. Get inspired by checking out the 
video recap from last year's event on YouTube: 
https://youtu.be/hLNgXm5Fjgs. 

Blue Island Park District offers summer time rentals of Memorial 
Park Pool and Splash Pad for parties, wrist band purchase for 

businesses and larger groups, as well as a number of rental facilities 
along the park grounds. 
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by Brett Peto, Marketing & Communications Assistant, Wheaton Park District

That Lasts
MARKETING POOLS, WATER PARKS, AND AQUATIC FACILITIES YEAR-ROUND

MAKE A SPLASH

The pool's drained. The concession stands are clean. The chairs are put away and the gates are locked and swimmers have to wait until next 
season to leap into the blue again. But when the Wheaton Park District's Rice Pool & Water Park and Northside Family Aquatic Center close at 
summer's end, their marketing doesn't.

Kristina Nemetz, superintendent of marketing and special events, says creative, comprehensive year-round marketing—rather than efforts 
focused only in spring and summer—is the most effective way to boost sales, attendance, and attention in a competitive market.

She focuses first on next season's pool passes. “Our pool pass sales for the next calendar year start on Black Friday,” she said. “In 2015, we did 
a 25 percent discount for individual and family passes for eight days.” From November 24 to December 1, pool-goers prepared for this summer 
by buying 2,152 passes, totaling over $95,000 in revenue before snow had touched the deck.
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“That's the biggest discount we offer, and a lot of people took 
advantage of it,” Nemetz said. “From there, we did a few more 
discounts leading up to opening day,” like the “Hottest Deal Around” 
campaign in December and January offering 20 percent off and the 
“Pre-Season Aquatic Pass Sale” from January through April, which 
took 10 percent off the top.

Come May 1, discounts on pool passes evaporate, but they surface in 
July with the “Dog Days of Summer” promotion. “A family of four can 
get a pass for $99 and an individual can get a pass for $25 and it's 
good for the rest of the season, from July 31 through Labor Day,” 
Nemetz said. “That generated about $7,000 in revenue.”

Running discounts for over half the year may seem intimidating, but 
Nemetz says they float the numbers higher. “They did and do bring 
more people to the pool,” she said. “Nearly 75 percent of the 
season's pool pass sales came during a promotion, and so did 71 
percent of pass revenue.”

Once the 10 percent discount starts in January, daily admission, 
swim lessons, and camps get their moment in the sun. “We often do 
buy-one-get-one (BOGO) daily admission coupons in local coupon 
books, Money Mailers, on grocery store receipts, and on family and 
parenting websites,” she said. 

She prefers these methods to coupon sites like Groupon and 
LivingSocial. “We've never done anything with Groupon or 
LivingSocial simply because with BOGO coupons, we're getting 50 
cents on the dollar, whereas with those sites we would get 25 cents 
on the dollar,” Nemetz said. “Groupon and LivingSocial are better for 
facilities that don't have the overhead of a pool.”

Of course, patrons need to know about promotions, programs, and 
services, and Nemetz and the rest of the district's marketing 
department use e-blasts through Constant Contact, online and print 
ads, direct mailings, space in the district's quarterly program guide, 
social media posts, A-frame signs, flyers, banners, and more to do 
just that.

Sometimes new options—like sponsored Facebook posts—produce 
results. “The first Facebook ad we tried was a countdown to our 10 
percent off promotion that started in January,” Nemetz said. “It ran 
for two days, cost $200, and generated $20,000 in sales.”

Sometimes it's the tried-and-true options that work, like direct-
mailing 5,000 postcards to homes surrounding Rice Pool & Water 
Park just before the Black Friday sale or running a half-page ad in a 
local newspaper.

“We've adopted an all-of-the-above approach,” said Director of 
Marketing Margie Wilhelmi. “Social media works well for discounts 
and telling our story, but it pays to still do print marketing. Getting a 
postcard in the mail you can hold in your hands can have a bigger 
impact than a post you scroll past on your phone.”

Word-of-mouth marketing isn't just for satisfied swimmers telling their 
friends about the best spots to splash. Pool staff can have their own 
impacts, such as when Aquatic/Safety Manager Wendy Russell dons 
her summer gear and pulls a lifeguard chair into the district's 
Community Center lobby every December and January to remind 
patrons of the pool next door and the pool on the other side of town.

The gear itself can help; all new staff apparel now carries a logo 
representing both aquatic facilities, making it easier for employees to 
promote in their daily lives.

And in 2016, marketing staff are finishing a two-year project to 
update all signage onsite to include the new logo and clarify phrasing, 
from menus at the concession stands to notices in the bathhouses. 
“Window clings are doing a lot for us so far,” Nemetz said. “They give 
a fresh look, but they're also semitransparent, which lets people see 
out and in.”

Consistency is the name of the game, and that means along with 
emphasizing the pools' amenities—including children's spray areas, 
one- and three-meter diving boards, slides, sand play areas, zero-
depth baby pools, and more—it's also wise to advertise how they 
meet or exceed safety, cleanliness, and customer service standards.

Like how all Wheaton Park District lifeguards undergo comprehensive 
training to meet the standards of the International Pool & Waterpark 
Lifeguard Training Program developed by world-renowned aquatic 
safety and risk management consulting firm Ellis & Associates.

“Everyone's competing to have the next great new slide or attraction, 
but we can't forget we have history and a tradition of safety and 
meeting the highest standards,” said Dan Novak, Superintendent of 
Special Facilities.

Discovering ways to keep aging facilities fun is vital.

thWhen Rice Pool & Water Park celebrated its 25  anniversary in 
2014, marketing staff posed trivia questions on Facebook asking 
guests how many gallons of water they thought each pool took, how 
many cheese fries they thought were sold at each concession stand, 
and more. Ice cream was also on special for 25 cents on select days 
throughout the season.

Even adding an ice cream and beverage cart on the deck at Rice Pool 
& Water Park to relieve line congestion at the main concession stand 
can put an extra polish on the experience. That cart generated over 
$8,600 in 2015, a 25 percent increase over the prior year.

Keeping things fun might involve sponsorships and partnerships, too. 
This year, Nemetz secured sponsorship from a local hospital to 
provide a giveaway for the first 100 families at each pool on opening 
day as well as monetary support for the facility. 

Consistency is the name of the game, and that means along with emphasizing the pools' 
amenities—including children's spray areas, one- and three-meter diving boards, slides, sand 

play areas, zero-depth baby pools, and more—it's also wise to advertise how they meet or 
exceed safety, cleanliness, and customer service standards.
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“It's about finding new audiences, keeping it family and kid-friendly, 
and going after new markets in fresh ways,” said Wilhelmi. This can 
involve dipping into other segments of the district. “We've started 
sending aquatics e-blasts to participants in our summer camps, our 
preschool, almost any group that may include younger kids,” Nemetz 
said.

Taking on a plan with this many moving parts can sometimes feel like 
standing with your toes on the edge of a ten-meter diving board, but 
seeing Rice Pool & Water Park and Northside Family Aquatic Center 
thrive each summer helps Kristina Nemetz stay cool the rest of the 
year.

“It's a lot to take on, and we didn't start doing everything we do all at 
the same time,” she said. “If you try just a few things every year and 
make them successful, they'll accumulate into a great, well-rounded 
plan to make a splash that lasts.”

To learn more about the Wheaton Park District's aquatic facilities, 
visit wheatonparkdistrict.com/aquatics.

What the Swimmers Have to Say
Knowing what swimmers care about when deciding whether to buy a 
pool pass is essential to keeping aquatic facilities sustainable.

Tara Burghart, mother and editor of Go West Young Mom, a 
hyperlocal website for families in Chicago's western suburbs, shared 
why she's bought a pass to her home pool each of the last four years.

“By age four, our daughter was done with the splash parks and 
wanted the pool,” Burghart said. “She's a high-energy kid.”

Having a pool pass means there's always something fun to do that 
won't cost extra.

“I love that the pool pass allows us to be casual and spontaneous,” 
she said. “We purchase it in April and it's already paid for by the time 
summer rolls around. It's one less thing to think about. If there's any 
particular day something gets canceled or plans change, we just go.”

It also makes financial sense for Burghart's family, who usually visits 
the pool one to three times a week, when weather and summer travel 
plans permit. “Buying an early bird pass and being a family of three, 
we only have to go seven times to earn it back,” she said. “Even if all 
three of us don't go seven times, just two of us go enough times over 
the summer to earn it back.” Marketing collateral brought the pass to 
Burghart's attention. “I'm sure we first became aware of the passes 
from the park district catalog,” she said. Burghart agrees that while 
emphasizing new attractions is useful, so is cleanliness and 
socialization.

“I feel the pool being clean and the lifeguards doing a good job is 
more important,” Burghart said. “I have some neighboring pools that 
might offer better equipment, but for me a huge part is meeting 
friends and having fun. When I picture us in the pool, I envision 
myself seeing my friends, my daughter seeing her friends.”

To Burghart, “summer is the pool.” “Some of my best childhood 
memories involve the pool at the Elks Lodge in Springfield where I 
grew up,” she said. “I really put an emphasis on getting us to the 
pool. You feel good about having gone, you get exercise, you spend 
time with your friends and you savor the ability to swim outdoors.”

Also read additional articles online
Go to ILparks.org and select Publications/IP&R Magazine

Whitewater Junction and RIFAC, 
Rock Island, IL 
by Todd Winter

Collinsville Waterpark 
by Kimberli DeRossett, Collinsville Recreation

Read the Full Story Online
Go to ILparks.org and select Publications/IP&R 
Magazine/WebXtras from the left column.

Centennial Beach, Naperville's historic aquatic facility, has 
been a favorite destination for families for 85 years. With a 
sandy beach, zero depth entry with water play features, a 
slide, deep water and lap swim areas, sand volleyball and 
plenty of space for relaxing and picnicking, Centennial Beach 
offers something for everyone.  

Or so they thought. Finding out that it wasn't something 
everyone could enjoy posed an unexpected dilemma for the 
Naperville Park District. When staff members were told about 
an obstacle that was preventing one family from attending 
Centennial Beach they wondered how many others were 
potentially unable to enjoy the Beach for the same reason. 

Simple Solutions Making Big Impacts
By Sherry Manschot, Marketing/PR Manager, 
Western DuPage Special Recreation Association and 
Sue Omanson, Community Development Manager, 
Naperville Park District 
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Frankfort Park District 
Selects Gina Hassett as 
New Executive Director
After working extensively with the Illinois 
Association of Park Districts, the board of 
commissioners of the Frankfort Park District 
has hired Gina Hassett as its new executive 
director.

“We are excited to have Gina as our new 
executive director. Her strong leadership and 
financial management skills will help to 

guide our park district in the coming years.  We feel she will continue to 
strengthen the park district's place in our community,” stated John J. 
Reilly, President of the Frankfort Park District.

Gina has 20 years of park and recreation experience—serving the past 
eight years as the director of parks and recreation for the Village of 
Hinsdale. She received her bachelor's degree in recreation 
administration from Eastern Illinois University.

Gina has strong skills in project management, community outreach and 
budget preparation. She looks forward to engaging with community 
members and organizations to forge and strengthen relationships. She 
has a strong desire to address the community's needs and provide 
quality and innovative recreational opportunities to everyone.

The Pleasure Driveway 
and Park District  of 
Peoria Names Emily 
Cahill as the New 
Executive Director
Cahill joined the district as assistant 
to the executive director and has 
taken on a larger role in the 
administration during the last four 
years. She served as the senior 
adviser to retired executive director 

Bonnie Noble, who left the post in April after leading the district 
for 24 years. Before joining the park district, Cahill worked for the 
Center for Prevention of Abuse for 12 years in several positions, 
including time as a grant writer and marketing director. 

Cahill became involved with the park district and developed a 
relationship with Bonnie Noble in her work with the Junior League 
of Peoria, one of the park district's partners in bringing the Peoria 
PlayHouse Children's Museum to fruition. She was hired as 
Noble's assistant in late 2011. 

In the six weeks she's served as interim director, Cahill has led a 
strategic planning effort that includes holding board of trustees 
meetings at locations throughout the district and utilizing 
community assessment tools to efficiently allocate the district's 
resources, an initiative she plans to continue as its director.

"We have not slowed down one bit," Cahill said. "We've pulled all 
those things together and certainly as interim director I've helped 
to spearhead those and make sure we're doing them in a timely 
manner and at the highest level.”

Hanover Park Park 
District Welcomes New 
Executive Director, Rick 
Wulbecker
Rick Wulbecker has accepted the 
position of executive director at the 
Hanover Park Park District. He has 
been at the Hanover Park Park District 
since 2000 as athletic director, 
Seafari Springs Aquatic Center aquatic 
supervisor and the superintendent of 
recreation. He is a graduate of the 

IPRA Professional Development School. He has taken a leading 
role in two park district comprehensive strategic plans. 

Rick has over 30 years of park district experience working for the 
Hoffman Estates Park District and the Wheeling Park District as 
facilities director, athletic supervisor and aquatic supervisor. He 
graduated from Illinois State University with a bachelor's degree 
in recreation and parks administration. 

Rick and his wife, Janet, reside in Hoffman Estates, IL.

Schaumburg Park District 
Remembers Jerry Handlon
On the one year anniversary of his death, 
the Schaumburg Park District fondly 
remembers Jerry Handlon. Handlon was an 
indomitable parks and recreation advocate 
who served as the district's executive 
director for 26 years before retiring in 
2004. 

First joining the district in 1978 as 
superintendent of recreation, Jerry led the 

organization through years of growth, expansion and the construction of 
new facilities including the Schaumburg Golf Club, Community 
Recreation Center, Meineke Recreation, Boomers Baseball Stadium, 
Olympic Park and The Sports Center. In addition to a host of personal 
awards recognizing Jerry for his professional accomplishments, during 
his time at the helm the district was twice recognized with the National 
Gold Medal Award for excellence in parks and recreation management.

He also was known for his lively cable TV shows “I Love Jerry,” and 
“ETC” which featured Jerry's incarnation of memorable characters. His 
dedication to the district was commemorated with the naming of the 
district's headquarters as the Jerry Handlon Administration Building in 
2004.

He is missed by the district to which he dedicated his career, and the 
community he loved.
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Volunteers Needed for Park District Conservation Day at the 
Illinois State Fair
The Illinois Association of Park Districts and Illinois Park and Recreation Association are looking for 

rda few good volunteers! Bring your family for a day of fun! Join us at the 23  annual Park District 
thConservation Day at the Illinois State Fair in Springfield on Saturday, August 20 .

Park District Conservation Day features park, recreation and conservation agency entertainment and 
garners public support and appreciation of the many wonderful things that park districts, forest 
preserves, conservation, recreation and special recreation agencies bring to the citizens of Illinois. 
More than 100,000 people attend Park District Conservation Day.

Volunteers are needed to distribute giveaways, work a shift at the Park District Conservation Day 
booth, coordinate entertainment at stages or assist children with hands-on crafts and activities. 
Volunteers receive a Park District Conservation Day t-shirt, FREE parking and FREE admission to 
the Illinois State Fair. Call (217) 523-4554 to sign up, or visit ILparks.org or ILipra.org to 
download a volunteer form. Questions may be directed to bjhill@ILparks.org.   

Discounted hotel rooms are available at the Crowne Plaza Springfield. Call 800-227-6963 by 
stAugust 1  and present the group code: CD9 to receive the discounted rate of $112.    

Want to submit news from your 
agency for People & Places?
E-mail information and jpegs to editorialdept@ILparks.org.  
Jpegs should be 300 dpi at about 2 inches tall. 

Want to Read More? 
Keep up with the latest milestones, new hires, promotions 
and award winners in the Illinois park and recreation 
industry online. Visit our website, www.ILparks.org, and 
click on the Publications tab on the left. Select IP&R 
Magazine and then People and Places.
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ARCHITECTS/
ENGINEERS

CHARLES VINCENT GEORGE 
ARCHITECTS
Bruce George
1245 E. Diehl Road, 
Suite 101
Naperville, IL 60563
630-357-2023 PH
630-357-2662 FX
bgeorge@cvgarchitects.com
cvgarchitects.com

DEWBERRY ARCHITECTS 
INC.
Daniel Atilano
25 S. Grove Ave., Ste. 500
Elgin, IL 60120
847-841-0571 PH
847-695-6579 FX
datilano@dewberry.com 
dewberry.com 

DLA ARCHITECTS, LTD.
Dave Dillon
Two Pierce Place
Suite 1300
Itasca, IL 60143
847-742-4063 PH
847-742-9734 FX
d.dillon@dla-ltd.com
dla-ltd.com

DLA ARCHITECTS, LTD.
Lou Noto 
Two Pierce Place
Suite 1300
Itasca, IL 60143
847-742-4063 PH
847-742-9734 FX
l.noto@dla-ltd.com
dla-ltd.com

ERIKSSON ENGINEERING 
ASSOCIATES
Michael Renner
145 Commerce Drive, Suite A
Grayslake, IL 60030
847-223-4804 PH
847-223-4864 FX
mrenner@eea-ltd.com
eea-ltd.com 

ESI CONSULTANTS, LTD.
Joseph Chiczewski
1979 N. Mill Street, 
Suite 100
Naperville, IL 60563
630-420-1700 PH
630-420-1733
jchiczewski@esiltd.com
esiltd.com

FARNSWORTH GROUP, INC.
Christine Kleine
7707 N. Knoxville Ave., 
Suite 100
Peoria, IL 61614
309-689-9888 PH
309-689-9820 FX
ckleine@f-w.com 
f-w.com 

ACCOUNTANTS

KNUTTE & ASSOCIATES, P.C.
Matt Knutte
7900 S. Cass Ave.
Suite 210
Darien, IL 60561
630-960-3317 PH
630-960-9960 FX
donnyt@knutte.com
knutte.com 

LAUTERBACH & AMEN, LLP
Ron Amen
27W457 Warrenville Rd.
Warrenville, IL 60555
630-393-1483 PH
630-393-2516 FX
ramen@lauterbachamen.com 
lauterbachamen.com 

SIKICH LLP
Fred Lantz
1415 W. Diehl Rd., Suite 400
Naperville, IL 60563
630-566-8400 PH
630-566-8401 FX
flantz@sikich.com
sikich.com 

AQUATICS

AMERICAN RED CROSS
Theresa Rees
2200 West Harrison
Chicago, IL 60612
312-729-6174 PH
theresa.rees@redcross.org
redcross.org

AQUA PURE ENTERPRISES
Thomas Todner
1404 Joliet Rd., Suite A
Romeoville, IL 60446
630-771-1310 PH
630-771-1301 FX
tom@aquapure-il.com 
aquapure-il.com 

HALOGEN SUPPLY 
COMPANY, INC.
Rich Hellgeth
4653 W. Lawrence Ave.
Chicago, IL 60630-2532
773-286-6300 PH
773-286-1024 FX
rhellgeth@halogensupply.com 
halogensupply.com 

SPEAR CORPORATION
Sam Blake
12966 North 50 West
Roachdale, IN 46172
765-577-3100 PH
765-577-3101 FX
sblake@spearcorp.com
spearcorp.com

FGM ARCHITECTS
John Dzarnowski
1211 W. 22nd St.
Oak Brook, IL 60523
630-574-8300 PH
630-574-9292 FX
johnd@fgmarchitects.com 
fgmarchitects.com 

GEWALT-HAMILTON 
ASSOC., INC.
Tom Rychlik
625 Forest Edge Dr.
Vernon Hills, IL 60061-3105
847-478-9700 PH
847-478-9701 FX
trychlik@gha-engineers.com 
gha-engineers.com 

HR GREEN
Dave Reitz
420 N. Front St., Suite 100
McHenry, IL 60050
815-385-1778 PH
815-385-1781 FX
dreitz@hrgreen.com
hrgreen.com

NAGLE HARTRAY 
ARCHITECTURE
Eric Penney
55 West Wacker Drive, 
Suite 302
Chicago, IL 60601
312-425-1000 PH
312-425-1001 FX
epenney@naglehartray.com
naglehartray.com 

RATIO
Matthew Zetzl
101 South Pennsylvania Street
Indianapolis, IN 46204
317-663-4040 PH
mzetzl@ratiodesign.com
ratiodesign.com

STANTEC CONSULTING 
SERVICES, INC. 
Jim Maland
2335 Hwy 36 West
St. Paul, MN 55113
651-636-4600 x4900 PH
651-636-1311 FX
jim.maland@stantec.com 
stantec.com 

STUDIO 222 ARCHITECTS
Tim Schmitt
222 S. Morgan St., Suite 4B
Chicago, IL 60607
312-850-4970 PH
312-850-4978 FX
tschmitt@
studio222architects.com
studio222architects.com

WATER TECHNOLOGY, INC.
Camille Pearson
100 Park Avenue
Beaver Dam, WI 53916
920-887-7375 PH
920-887-7999 FX
cpearson@wtiworld.com
wtiworld.com 

WIGHT & COMPANY
Bob Ijams
2500 N. Frontage Rd.
Darien, IL 60561
630-739-6703 PH
630-969-7979 FX
rijams@wightco.com
wightco.com

WILLIAMS ARCHITECTS, 
LTD.
500 Park Boulevard, 
Suite 800
Itasca, IL 60143
630-221-1212 PH
630-221-1220 FX
williams@williams-
architects.com
williams-architects.com

W-T ENGINEERING, INC.
Troy Triphahn
2675 Pratum Ave.
Hoffman Estates, IL 
60192-3703
224-293-6333 PH
224-293-6444 FX
troy.triphahn@
wtengineering.com 
wtengineering.com

ATTORNEYS

ANCEL GLINK DIAMOND
BUSH DICIANNI & 
KRAFTHEFER
Robert Bush
140 South Dearborn Street
6th Floor
Chicago, IL 60603
312-782-7606 PH
312-782-0943 FX
rbush@ancelglink.com 
ancelglink.com 

BROOKS, TARULIS & 
TIBBLE, LLC
Rick Tarulis
101 N. Washington Street
Naperville, IL 60540
630-355-2101 PH
630-355-7843 FX
rtarulis@napervillelaw.com 
napervillelaw.com

CHAPMAN AND CUTLER
Kelly K.Kost
111 W. Monroe St.
Chicago, IL 60603-4080
312-845-3814 PH
312-576-1814 FX
kost@chapman.com 
chapman.com 

FRANCZEK RADELET P.C.
Chris Johlie
300 S. Wacker Drive, 
Suite 3400
Chicago, IL 60606
312-786-6152 PH
312-986-9192 FX
caj@franczek.com
franczek.com

HERVAS, CONDON & 
BERSANI, P.C.
Michael Bersani
333 Pierce Road, Suite 195
Itasca, IL 60143
630-773-4774 PH
630-773-4851 FX
mbersani@hcbattorneys.com
hcbattorneys.com

HODGES, LOIZZI, 
EISENHAMMER, 
RODICK & KOHN LLC
Robert Kohn
3030 W. Salt Creek Ln., 
Ste. 202
Arlington Heights, IL 
60005-5002
847-670-9000 PH
847-670-7334 FX
rkohn@hlerk.com
hlerk.com

LAW OFFICE OF GINA 
MADDEN
Gina Madden
15850 New Avenue, 
Suite 114
Lemont, IL 60439
630-247-8006 PH
gmaddenlaw@gmail.com

ROBBINS SCHWARTZ
Steven B. Adams
Guy C. Hall
55 West Monroe Street, 
Suite 800
Chicago, IL 60603
312-332-7760 PH
312-332-7768 FX
sadams@robbins-schwartz.com
ghall@robbins-schwartz.com
robbins-schwartz.com

SHANAHAN & SHANAHAN 
LLP
Jimmy Shanahan
230 West Monroe, 
Suite 2620
Chicago, IL 60606
312-263-0610 PH
312-263-0611 FX
jdshanahan@
lawbyshanahan.com
lawbyshanahan.com 

TRESSLER LLP
Charlene Holtz
Willis Tower, 22nd Floor
Chicago, IL 60606
312-627-4168 PH
312-627-1717 FX
choltz@tresslerllp.com 
tsmp.com 
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LEOPARDO COMPANIES, 
INC.
Leigh McMillen
5200 Prairie Stone Parkway
Hoffman Estates, IL 60192
847-783-3816 PH
847-783-3817 FX
lamcmillen@leopardo.com
leopardo.com 

NORWALK CONCRETE 
INDUSTRIES
Scott Kinnamon
80 Commerce Drive
Norwalk, OH 44857
800-733-3624 PH
419-663-0627 FX
skinn@nciprecast.com
nciprecast.com

V3 COMPANIES
Ed Fitch
7325 Janes Ave.
Woodridge, IL 60517
630-729-6329 PH
630-724-9202 FX
efitch@v3co.com 
v3co.com

WINDOW WORKS
Julie Finan
401 Factory
Addison, IL 60101
847-984-7110 PH
jfinan@mywindowworks.com
mywindowworks.com 

CONSULTANTS

AQITY RESEARCH & 
INSIGHTS, INC.
Jeff Andreasen
820 Davis St.
Suite 502
Evanston, IL 60201
847-424-4171 PH
847-328-8995 FX
j.andreasen@aqityresearch.com
aqityresearch.com

INSPEC
David Foler
8618 W. Catalpa
Suites 1109-1110
Chicago, IL 60656
773-444-0206 PH
773-444-0221 FX
dfoler@inspec.com
inspec.com

ENERGY 
MANAGEMENT

ENERGY RESOURCES 
CENTER, UNIVERSITY OF IL 
AT CHICAGO
Salvatore Rinaldi
1309 S. Halsted Street 
(MC 156)
Chicago, IL 60607
312-996-2554 PH
312-996-5620 FX
samr@uic.edu
erc.uic.edu 

BACKGROUND 
CHECKS

SSCI – BACKGROUND 
CHECKS
Chris Goodman
1853 Piedmont Rd.
Suite 100
Marietta, GA 30066
866-996-7412 PH
cgoodman@ssci2000.com
ssci2000.com

CONCESSION 
EQUIPMENT 
& SUPPLIES

GOLD MEDAL PRODUCTS 
CO.
Matt Loew
450 N. York Rd.
Bensenville, IL 60106
800-767-5352 PH
630-860-5980 FX
mloew@gmpopcorn.com
goldmedalchicago.com

CONSTRUCTION 
MANAGEMENT

CORPORATE 
CONSTRUCTION 
SERVICES
Michael Rink or Douglas Rink
1323 Butterfield Rd. 
Suite 110
Downers Grove, IL 60515
630-271-0500 PH
630-271-0505 FX
ccs@corporateconstruction
services.com
corporateconstruction
services.com

FREDERICK QUINN CORP.
Jack Hayes
103 South Church Street
Addison, IL 60101
630-628-8500 PH
630-628-8595 FX
jhayes@fquinncorp.com
fquinncorp.com

HENRY BROS CO.
Marc Deneau

th9821 S. 78  Ave.
Hickory Hills, IL 60457
708-430-5400 PH
708-430-8262 FX
info@henrybros.com 
henrybros.com 

LAMP INCORPORATED
Ian Lamp
PO Box 865
Elgin, IL 60121-0865
847-741-7220 PH
847-741-9677 FX
ilamp@lampinc.com
lampinc.com 
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IAPD CORPORATE/ASSOCIATE MEMBERS

FLOORING

SPORT COURT MIDWEST
Patrick Walker
747 Church Rd, Suite G10
Elmhurst, IL 60126
630-350-8652 PH
630-350-8657 FX
info@courtofsport.com 
courtofsport.com 

FOUNDATIONS

OAK LAWN PARKS 
FOUNDATION
c/o J. Quinn Mucker Ltd.
5210 W. 95th St., Ste. 200
Oak Lawn, IL 60453
708-425-1800 PH
708-425-2007 FX

HARDSCAPE 
MANUFACTURER

TECHO-BLOC
Norm Kleber
PO Box 39
Waterloo, IN 46793
877-832-4625 PH
norm.kleber@techo-bloc.com
techo-bloc.com 

HOSPITALITY

THE GALENA TERRITORY 
ASSOCIATION, INC.
Sue Young
2000 Territory Dr.
Galena, IL 61036
815-777-8272 PH
815-777-9194 FX
gtarec@thegalenaterritory.com
thegalenaterritory.com

HILTON CHICAGO
John G. Wells
720 South Michigan Avenue
Chicago, IL 60605
312-922-4400 PH
312-431-6940 FX
john.wells@hilton.com
hiltonchicago.com 

INSURANCE

ILLINOIS PARKS 
ASSOCIATION 
RISK SERVICES (IPARKS)
Eddie Wood
2000 W. Pioneer Parkway
Suite 25
Peoria, IL 61615
800-692-9522 PH
309-692-9602 FX
ewood@bfgroup.com 
bfgroup.com 

SEVEN UTILITY 
MANAGEMENT 
CONSULTANTS
Dale Snyder
7704 Oakridge Rd.
North Little Rock, AR 72116
501-835-3142 PH
866-546-8561 FX
dsnyder@sevenutility.com 
sevenutility.com

EXERCISE 
EQUIPMENT

MATRIX FITNESS
Neala Endre
1600 Landmark Drive
Cottage Grove, WI 53527
773-919-7370 PH
608-839-6027 FX
neala.endre@matrixfitness.com
matrixfitness.com

FINANCE

EHLERS & ASSOCIATES INC.
Steve Larson
525 West Van Buren Street 
Suite 450
Chicago, IL 60607-3823
312-638-5250 PH
312-638-5245 FX
slarson@ehlers-inc.com 
ehlers-inc.com 

MESIROW FINANCIAL, INC.
Todd Krzyskowski
353 North Clark Street 
9th Floor
Chicago, IL 60654
312-595-7842 PH
312-595-6988 FX
mobile (708) 204-4973
tkrzyskowski@
mesirowfinancial.com
mesirowfinancial.com

ROBERT W. BAIRD & CO. 
INCORPORATED
John Piemonte
300 East 5th Avenue
Naperville, IL 60523
630-778-2633 PH
630-778-9179 FX
jpiemonte@rwbaird.com 
rwbaird.com

SPEER FINANCIAL, INC.
David Phillips
One North LaSalle, Suite 4100
Chicago, IL 60602
312-780-2280 PH
312-346-8833 FX
dphillips@speerfinancial.com 
speerfinancial.com 

PARK DISTRICT RISK 
MANAGEMENT AGENCY 
(PDRMA)
Brett Davis
2033 Burlington Avenue
Lisle, IL 60532
630-769-0332 PH
630-769-0449 FX
bdavis@pdrma.org 
pdrma.org 

INVESTMENTS

ILLINOIS METROPOLITAN 
INVESTMENT FUND
Laura Allen
1220 Oak Brook Road
Oak Brook, IL 60523
630-571-0480 PH
630-571-0484 FX
lallen@investimet.com 
investimet.com 

PFM ASSET MANAGEMENT LLC
Michelle Binns
222 N. LaSalle, Suite 910
Chicago, IL 60601
312-523-2423 PH
312-977-1570 FX
binnsm@pfm.com
pfm.com 

PMA FINANCIAL NETWORK, 
INC. 
Courtney Soesbe

th2135 Citygate Ln., 7  Floor
Naperville, IL 60563
630-657-6421 PH
630-718-8710 FX
csoesbe@pmanetwork.com
pmanetwork.com 

LAND 
PRESERVATION

OPENLANDS
Gerald Adelmann or 
Lenore Beyer-Clow
25 E. Washington
Suite 1650
Chicago, IL 60602
312-427-4256 PH
312-427-6251 FX
jadelman@openlands.org or 
lbeyer-clow@openlands.org
openlands.org 

THE TRUST FOR PUBLIC LAND
Beth White
120 S. LaSalle St.
Suite 2000
Chicago, IL 60603
312-750-9820 PH
beth.white@tpl.org
tpl.org

f f
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MIDWEST TRANSIT 
EQUIPMENT
Tom Boldwin
146 W. Issert Dr.
Kankakee, IL 60901
815-933-2412 PH
815-933-3966 FX
tom.boldwin@midwesttransit.com 
midwesttransit.com 

MONROE TRUCK EQUIPMENT
Sarah Monson

th1051 W. 7  St. 
Monroe, WI 53566
608-329-8112 PH
smonson@monroetruck.com
monroetruck.com

VIDEOGRAPHY

JAFFE FILMS, INC.
Greg Bizzaro
6135 River Bend Drive
Lisle, IL 60532
630-730-3777 PH
630-353-0887 FX

WATER RECREATION

COMMERCIAL RECREATION 
SPECIALISTS 
Ron Romens
807 Liberty Drive Suite 101
Verona, WI 53593 
877-896-8442 PH
info@crs4rec.com
crs4rec.com 

MCGINTY BROS., INC. 
LAWN AND TREE CARE
Brian McGinty
3744 E. Cuba Rd.
Long Grove, IL 60047
847-438-5161 PH
847-438-1883 FX
brian@mcgintybros.com 
mcgintybros.com 

NELS JOHNSON TREE 
EXPERTS
John Johnson
912 Pitner Avenue
Evanston, IL 60202
847-475-1877 PH
847-475-0037 FX
jjohnson@nelsjohnsontree.com
nelsjohnsontree.com

THE MULCH CENTER
James Seckelmann
21457 Milwaukee Ave.
Deerfield, IL 60015
847-459-7200 PH
847-229-0219 FX
jim@mulchcenter.com
mulchcenter.com

LIGHTING

MUSCO SPORTS LIGHTING
100 1st Ave. W
Oakaloosa, IA 52577
800-825-6030 PH
lighting@musco.com
musco.com 

PARKS & 
PLAYGROUNDS

CUNNINGHAM RECREATION
Renee Beard
2135 City Gate Ln., Ste. 300
Naperville, IL 60563
800-942-1062 PH
630-554-3750 FX
renee@cunninghamrec.com
cunninghamrec.com 

HOWARD L. WHITE & 
ASSOCIATES, INC.
Todd Thorstenson
PO Box 5197
Buffalo Grove, IL 60089
847-870-7745 PH
847-870-7806 FX
todd@howardlwhite.com 
howardlwhite.com 

NUTOYS LEISURE PRODUCTS
Sheilah Wasielewski
915 Hillgrove
PO Box 2121
LaGrange, IL 60525
800-526-6197 PH
708-579-0109 FX
sheilahw@nutoys4fun.com
nutoys4fun.com

2 8   I l l i n o i s P a r k s & R e c r e a t i o n  w w w . i p r a o n l i n e . c o m

IAPD CORPORATE/ASSOCIATE MEMBERS

LANDSCAPE 
ARCHITECTS

3D DESIGN STUDIO
Dan Dalziel
529 Barron Blvd.
Grayslake, IL 60030
847-223-1891 PH
847-223-1892 FX
ddalziel@3ddesignstudio.com
3ddesignstudio.com 

HITCHCOCK DESIGN GROUP
Bill Inman
221 W. Jefferson Ave.
Naperville, IL 60540-5397
630-961-1787 PH
630-961-9925 FX
binman@hitchcockdesign
group.com 
hitchcockdesigngroup.com
 

LANDSCAPE 
SERVICES/
SUPPLIES

ARLINGTON POWER 
EQUIPMENT, INC.
Don Saranzak
20175 N. Rand Rd.
Palatine, IL 60074
847-241-1530 PH
847-241-1535 FX
arlingtonpower.com 

DEWITT COMPANY
Brad Yount
905 S. Kingshighway
Sikeston, MO 63801
573-472-0048 PH
yountb@dewittcompany.com
dewittcompany.com 

DK ORGANICS, LLC
Andrew Mariani
725 N. Skokie Hwy
Lake Bluff, IL 60044
847-417-0170 PH
847-615-9783 FX
amariani@dkorganics.com
dkorganics.com

HOMER INDUSTRIES, LLC
Todd Hahn
14000 S. Archer Ave.
Lockport, IL 60441
815-838-0863 PH
815-838-0863 FX
ToddHahn@homertree.com
homerindustries.com 

KAFKA GRANITE
Tiffany Kafka
550 E. Hwy 153
Mosinee, WI 54455
800-852-7415 PH
tiffany@kafkagranite.com
kafkagranite.com 

SPORTS FIELD DESIGN

LOHMANN COMPANIES
Todd Quitno
18250 Beck Road
Marengo, IL 60152
815-923-3400 PH
815-923-3662 FX
tquitno@lohmann.com
lohmanncompanies.com 
 

TECHNOLOGY

AMI COMMUNICATIONS
Robert Buchta
300 Cardinal Drive
Ste. 280
St. Charles, IL 60175
630-389-9000 PH
630-513-5404 FX
bbuchta@ami.net
ami.net

LINKS TECHNOLOGY 
SOLUTIONS, INC.
James Burke
440 East State Parkway
Schaumburg, IL 60173
847-252-7285 PH
847-574-5824 FX
jburke@linkstechnology.com
linkstechnology.com

VERMONT SYSTEMS
Kathy Messier
12 Market Pl
Essex Junction, VT 05452
802-879-6993 PH
kathym@vermontsystems.com
vermontsystems.com 

TELECOMMUNICATIONS

ACCESS ONE
Ryan Yakos

th820 W. Jackson, 6  Floor
Chicago, IL 60607
312-441-9901 PH
ryakos@accessoneinc.com
accessoneinc.com

CALL ONE
Larry Widmer
225 W. Wacker Drive, 8th Floor
Chicago, IL 60606
312-496-6693 PH
312-681-8301 FX
lwidmer@callone.com
callone.com

TRANSPORTATION

BEST BUS SALES
Robert L. Zimmerman
1216 Rand Road
Des Plaines, IL 60016
847-297-3177 PH
847-789-8592 FX
rob@bestbussales.com
bestbussales.com

RAINBOW FARM 
ENTERPRISES INC. 
Jackie Musch
25715 S. Ridgeland Avenue
Monee, IL 60449
708-534-1070 PH
708-534-1138 FX
rainbowfarms@nettech.com
 
REESE RECREATION 
PRODUCTS, INC.
Terry Curtis
3327 N. Ridge Ave.
Arlington Heights, IL 60004
847-398-2992 PH
tcurtis@reeserec.com
reeserec.com 

TEAM REIL INC.
John Cederlund
17421 Marengo Rd.
Union, IL 60180
888-438-7345 PH
815-923-2204 FX
john@getreil.com 
getreil.com 

PURCHASING

TIPS
Jeff Shokrian or Randy Ramey
4845 US Hwy 271 North
Pittsburg, TX 75686
866-839-8477 PH
866-839-8472 FX
jeff.shokrian@tips-usa.com or
randy.ramey@tips-usa.com
tips-usa.com

SIGNAGE

DIVINE SIGNS, INC.
Jeff Miller
601 Estes Avenue
Schaumburg, IL 60173
847–534–9220 PH
jmiller@divinesignsinc.com 
divinesignsinc.com

SITE FURNISHINGS

HOVING PIT STOP, INC.
Ken Hoving
2351 Powis Road
West Chicago, IL 60185
630-377-7000 PH
630-377-1095 FX
ken@khoving.com
khoving.com  

SPORTING GOODS

1ST-SERVICE
Glenn Sterkel
769 W. Thornwood Dr.
South Elgin, IL 60177
630-675-0250 PH
1stservice.net@gmail.com
1st-service.net

f
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IPRA

IPRA COMMERCIAL MEMBERS

ACCESSIBILITY CONSULTATION & 
TRAINING SERVICE
Mark Trieglaff
915 Eddy Court
Wheaton, IL 60187
630-303-3677
mark@actservicesconsulting.com 

ALLCHEM PERFORMANCE 
PRODUCTS
Brian Bokowy
6010 NW 1st Place
Gainesville, FL 32607
352-213-0121 
brian.bokowy@allchem.com
vantagewatercare.com

AQUATIC COUNCIL, LLC
Timothy Auerhahn
78 Lyndale Drive
Rochester, NY 14624
585-415-6926
tim@aquaticcouncil.com
aquaticcouncil.com

CAMOSY CONSTRUCTION
John Bosman
43451 N. US Hwy 41
Zion, IL 60099
847-395-6800
Fax: 847-395-6891
johnbosman@camosy.com
camosy.com

CHARLES VINCENT GEORGE 
ARCHITECTS
Bruce George
1245 East Diehl Rd.
Suite 101
Naperville, IL 60563
630-357-2023 
jfox@cvgarchitects.com 

COMCAST BUSINESS
Mike Bencic
2001 York Road
Oak Brook, IL 60523
847-789-1748
michael_bencic@cable.comcast.com
business.comcast.com

DEWBERRY ARCHITECTS INC.
Daniel Atilano
25 S Grove Ave Ste 500
Elgin, IL 60120
datilano@dewberry.com

DIRECT FITNESS SOLUTIONS LLC
Tim Brennan
600 Tower Road
Mundelein, IL 60060
847-668-2537
Fax: 847-680-8906
tbrennan@directfitnesssolutions.com
directfitnesssolutions.com

DLA ARCHITECTS
Dave Dillon
2 Pierce Place Suite 1300
Itasca, IL 60143
847-736-5070
Fax: 847-742-9734
d.dillon@dla-ltd.com
dla-ltd.com

EMC2 LANDSCAPING
JP Robson
10310 Button Road
Hebron, IL 60034
emc2landscapingllc@gmail.com

ENGINEERING RESOURCE 
ASSOCIATES, INC.
John Mayer
3S701 West Ave Ste 150
Warrenville, IL 60555-3264
630-393-3060
Fax: 630-393-2152
jmayer@eraconsultants.com
eraconsultants.com

FGM ARCHITECTS
John Dzarnowski
1211 W. 22nd Street-Suite 705
Oak Brook, IL 60523
630-574-8300
Fax: 630-574-9292
johnd@fgmarchitects.com
fgmarchitects.com

FINISHING SOLUTIONS NETWORK
Steve Kulovits
1905 Sequoia Dr. Suite 201
Aurora, IL 60506
630-450-8360
skulovits@finishingnetwork.org
finishingsolutionsnetwork.com

FRANCZEK RADELET P.C
Chris Johlie
300 S Wacker Drive
Suite 3400
Chicago, IL 60606
312-786-6152
Fax: 312-986-9192
caj@franczek.com
franczek.com

FRANKLIN SPORTS, INC.
Clifford Savage
17 Campanelli Parkway
Stoughton, MA 2072
781-573-2334
Fax: 781-341-3646
csavage@franklinsports.com

GLI, INC.
George Petecki
1410 Mills Rd
Joliet, IL 60433-9561
815-774-0350
george@georgeslandscaping.com

GOLD MEDAL CHICAGO
Matt Loew
450 N. York Rd.
Bensenville, IL 60106
800-767-5352
Fax: 630-860-5980
mloew@gmpopcorn.com
goldmedalchicago.com

GREEN-UP
Bernard Schroeder
23940 Andrew Road
Plainfield, IL 60585
815-372-3000
Fax: 815-372-3005
sandy@green-up.com 

HITCHCOCK DESIGN GROUP
Bill Inman
225 W. Jefferson
Naperville, IL 60540
630-961-1787
Fax: 630-961-9925
binman@hitchcockdesigngroup.com
hitchcockdesigngroup.com

ID EDGE
Dianne Lippoldt
1849 Cherry Street
#10
Louisville, CO 80027
303-665-0405
Fax: 303-665-4026
dlippoldt@idedge.com
idedge.com

KAFKA GRANITE
Tiffany Kafka
550 E HWY 153
Mosinee, WI 54455
800-852-7415 
tiffany@kafkagranite.com
kafkagranite.com

KI FURNITURE
Jim Heyden
PO Box 4135
St Charles, IL 60174
847-867-7898
jim.heyden@ki.com
ki.com

LAMP INCORPORATED
Ian Lamp
460 N. Grove Avenue
Elgin, IL 60120
847-741-7220 (305)
Fax: 847-741-9677
ilamp@lampinc.net
lampinc.net

LAUTERBACH & AMEN, LLP
Ron Amen
27W457 Warrenville Road
Warrenville, IL 60555
630-393-1483
Fax: 630-393-2516
ramen@lauterbachamen.com
lauterbachamen.com

LOHMANN COMPANIES
Todd Quitno
18250 Beck Road
Marengo, IL 60152
815-923-3400
Fax: 815-923-3662
tquitno@lohmann.com
lohmanncompanies.com

MANAGEMENT ASSOCIATION
Christopher Schneider
3025 Highland Parkway
Suite 225
Downers Grove, IL 60515
630-963-7600 x232
CSchneider@hrsource.org

MATRIX FITNESS
Kevin Kingston
1600 Landmark Drive
Cottage Grove, WI 53527
608-839-1240
Fax: 608-839-8942
accounts.payable@johnsonfit.com
johnsonfit.com

MELROSE PYROTECHNICS
Bob Kerns
P.O. Box 302
Kingsbury, IN 46345
219-393-5522
Fax: 219-393-5710
bob@melrosepyro.com
melrosepyro.com

MUSCO SPORTS 
LIGHTING, INC.
Nick Mauer
100 1st Avenue W
Oskaloosa, IA 52577
641-673-0411
promotions@musco.com
musco.com

NAGLE HARTRAY 
ARCHITECTURE
Eric Penney
55 West Wacker Drive
#302
Chicago, IL 60601
312-425-1000
Fax: 312-425-1001
epenney@naglehartray.com
naglehartray.com

NOVENTECH
Joe Wright
760 Creel Drive
Wood Dale, IL 60191
630-595-5200 
joe.wright@noventech.com
www.noventech.com

   w w w . I L p a r k s . o r g   J u l y / A u g u s t 2 0 1 6   2 9



SIKA SARNAFIL ROOFING 
AND WATERPROOFING
Tyler Sweeney
200 W. 22nd St.
Lombard, IL 60148
Phone: 224-239-4488
sweeney.tyler@us.sika.com
usa.sarnafil.sika.com

SIKICH LLP
Frederick Lantz
1415 W Diehl Road
Suite 400
Naperville, IL 60563
630-566-8557
Fax: 630-499-7557
flantz@sikich.com
sikich.com

SMART DIGITAL SCREEN
Gregory Evans
1697 Charlotte Circle
Naperville, IL 60564
Phone: 630-327-1619
Fax: 630-486-3780 
greg.evans@smartdigitalscreen.com

SMITHGROUP JJR, LLC
Paul Wiese
35 E. Wacker Drive, Suite 2200
Chicago, IL 60601
312-641-0510 
paul.wiese@smithgroupjjr.com 

SOS TECHNOLOGIES
Luke Fonash
4900 N. Elston Avenue
Chicago, IL 60630
773-685-8600
Fax: 773-685-2424
lfonash@sos4safety.com
sos4safety.com

SPEER FINANCIAL
David Phillips
One North LaSalle, Suite 4100
Chicago, IL 60602
312-780-2280
Fax: 312-346-8833
dphillips@speerfinancial.com 

STUDIO 222 ARCHITECTS
Bridget Fallon
222 S Morgan St Ste 4B
Chicago, IL 60607-3093
312-850-4970
Fax: 312-850-4978
bfallon@studio222architects.com
studio222architects.com

STUDIO BLOOM, INC.
Patty King
115 East Ogden Avenue
Suite 117-360
Naperville, IL 60563
312-882-2424
patty.king@studiobloominc.com
studiobloominc.com

IPRA COMMERCIAL MEMBERS
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PDRMA
Brett Davis
2033 Burlington Ave
Lisle, IL 60532-1646
630-769-0332
Fax: 630-435-8999
bdavis@pdrma.org
pdrma.org

PERFECT TURF LLC
Dave Sternberg
230 Gerry Drive
Wood Dale, IL 60191
847-340-7519
dave@perfectturfinc.com
perfectturfinc.com

POSSIBILITY PLACE NURSERY
Kelsay Shaw
7548 W Monee-Manhattan Road
Monee, IL 60449
708-534-3988
terry@possibilityplace.com 

RAINOUT LINE
Stephen Bickle
501 18th st
Santa Monica, CA 90402
888 255 6110
Fax: 813 425 9008
stephen@rainoutline.com
RainoutLine.com

RAMUC POOL PAINT
Rebecca Spencer
36 Pine Street
Rockaway, NJ 7866
800-745-6756
Fax: 800-445-9963
ramucpoolpaint.com

REC BRANDS OF NORTHERN 
IL/PLAY & PARK STRUCTURES
Patrick Puebla
4516 21st Avenue
Moline, IL 61265
309-339-0536 
ppuebla@recbrandsgroup.com

RELATIONSHIPS MATTER NOW
Denise Barreto
5525 Alexandria Drive
Lake in the Hills, IL 60156
708-917-7696
denise@relationshipsmatternow.com
relationshipsmatternow.com

ROCKIN JUMP
Shannon O'Connor
485 Mission St
Carol Stream, IL 60188
Phone: 206-225-4015
Fax: 630-480-2867 
sean.cook@rockinjump.com 

TEAM REIL
Mike Cederlund
17421 Marengo Rd
Union, IL 60180-9692
815-923-2099
Fax: 815-923-2204
mike@getreil.com
getreil.com

THE AT GROUP
Jerry Aulisio
7 N Wisner Street
Park Ridge, IL 60068
847-692-7515
Fax: 847-630-7932
jaulisio@theatgrp.com
theatgrp.com

THE LAKOTA GROUP
Scott Freres
212 W Kinzie St Fl 3
Chicago, IL 60610
312-467-5445
Fax: 312-467-5484
bhurley@thelakotagroup.com
thelakotagroup.com

THE MULCH CENTER
Jim Seckelmann
21457 N Milwaukee Avenue
Deerfield, IL 60015
847-459-7200
laura@mulchcenter.com
mulchcenter.com

TIPS
Meredith Barton
4845 US Highway 271 N
Pittsburg, TX 75456
866-839-8477
Fax: 866-839-8472
meredith.barton@tips-usa.com
tips-usa.com

TYLER TECHNOLOGIES
John Randolph
1348 Wilderness Run Drive
Eagan, MN 55123
651-357-5849
john.randolph@tylertech.com
tylertech.com

UNEMPLOYMENT 
CONSULTANTS, INC.
Carol Gabrielsen
1040 S. Arlington Heights Road
Suite 204
Arlington Heights, IL 60005
847-670-0590
Fax: 847-670-0596
carol@unemploymentconsultantsinc.com
unemploymentconsultantsinc.com

UPLAND DESIGN LTD
Heath Wright
24042 W. Lockport
Suite 200
Plainfield, IL 60544
815-254-0091 
hwright@uplanddesign.com
uplanddesign.com

VERMONT SYSTEMS INC.
John Willey
12 Market Place
Essex Junction, VT 05452
877-883-8757
Fax: 802-879-5368
sales@vermontsystems.com
vermontsystems.com

WHITEWATER WEST 
INDUSTRIES, LTD.
Steve Brinkel
730 West Hampden Avenue
Englewood, CO 80110
604-273-1068
Fax: 604-273-4518
steve.brinkel@whitewaterwest.com
whitewaterwest.com

WIGHT & COMPANY
Robert Ijams
2500 N. Frontage Road
Darien, IL 60561-1511
630-739-6644
Fax: 630-969-7979
rijams@wightco.com
wightco.com

WILLIAMS ARCHITECTS
Olga Henderson
500 Park Blvd
Suite 800
Itasca, IL 60143
630-221-1212
Fax: 630-221-1220
ohhenderson@williams-
architects.com
williams-architects.com

WINTRUST FINANCIAL 
CORPORATION
Aimee Briles
9700 W. Higgins Road
4th Floor
Rosemont, IL 60018
630-560-2120
Fax: 877-811-4710
abriles@wintrust.com
wintrust.com

W-T ENGINEERING, INC.
Gayle Vandenbergh
2675 Pratum Avenue
Hoffman Estates, IL 60192
224-293-6333
Fax: 224-293-6444
gayle.vandenbergh@
wtengineering.com
wtengineering.com
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